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SECTION 1 : OVERVIEW
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FACT SHEET
Share capital @ 30/06/08
Issued & paid-up share capital = 847.2m
ICULS* balance (3 for 2) = 6.3m 
Warrants** balance = 2.9m
ESOS balance = 9.7m
Enlarged share capital = 863.9m

Extracts from Balance Sheet @ 30/06/08
S/holders funds (incl. ICULS) = RM563.8m
Total assets = RM1,153.7m
Cash = RM78.8m
Group borrowings (excl. ICULS) = RM335.2m
PDS Ratings (RAM) = AAAbg (MTN), P1 (CP)

MEDIA PRIMA BERHAD

Media Prima  
International

Network 
Portals

International 
Division

New 
Media

*Maturity date was on 18 July 2008, where the balance of unexercised ICULS were automatically converted into ordinary shares
**Expired on 31 July 2008, where about 0.4m unexercised warrants have lapsed
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1ST HALF 20071ST HALF 2008

RM Million Newspapers TV Radio Outdoor Others Total

1ST HALF 2008 1,641 948 135 47 122 2,893

1ST HALF 2007 1,420 691 111 52 115 2,389

% Change 16 37 22 (10) 6 21

ADEX BY MEDIA

Source : AC Nielsen
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SECTION 2 : PERFORMANCE REVIEW
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SECTION 2.1 : MEDIA PRIMA GROUP
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CONSOLIDATED RESULTS H1 2008
%

H1 2008 H1 2007 CHANGE

A B A - B

GROSS REVENUE 432,176        333,282         30

NET REVENUE 358,128        280,023         28

ROYALTIES (1,437)           (1,202)             (20)

356,691        278,821         28

DIRECT COSTS (137,450)       (100,601)        (37)

CONTRIBUTION 219,241    178,220     23

OTHER INCOME 8,512             13,982            (39)

OVERHEADS (145,512)       (124,201)        (17)

EBITDA BEFORE EI 82,241      68 ,001       21

EXCEPTIONAL ITEMS ("EI") (3,156)           (1,786)             (77)

EBITDA AFTER EI 79 ,085      66 ,215       19

INT & FINANCE CHARGES (9,403)           (11,217)          16

DEPRECIATION (20,237)         (17,322)          (17)

PROFIT BEFORE ASSOCIATE 49,445      37 ,676       31

NSTP 10,454          5,387              94

PROFIT BEFORE TAX 59,899      43 ,063       39

TAXATION (12,119)         (9,477)             (28)

PROFIT AFTER TAX 47,780      33 ,586       42

MINORITY INTERESTS ("MI") -                 -                  NA

PROFIT AFTER TAX & MI (" PATAMI" ) 47 ,780      33 ,586       42

PATAMI EXCLUDING EI 49 ,118      33 ,113       48

RM'000
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SUMMARY OF CONSOLIDATED RESULTS
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• The Group recorded a significant growth of 30% in gross revenue
mainly due to the strong 20% and 52% growth from the TV and
Radio Networks respectively, together with a full 6 months
consolidation of the Outdoor division’s results (against 3 months in
FYE 2007)

• Even on a proforma basis (excluding Q108 revenue from
Outdoor), gross revenue grew by 23%

• Strong contribution from the Outdoor group – RM17.0m of
EBITDA, representing growth of 22% against H1 2007

• Radio Networks recorded huge improvement – EBITDA of RM8.8m in
H108 against RM3.8m in H107

• TV Networks EBITDA grew by only 8% due to high content costs on
Euro 2008 and local & TVB Chinese content for ntv7 as well as higher
A&P and repair & maintenance cost
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SUMMARY OF CONSOLIDATED RESULTS

GROSS 
REVENUE

BY 18%
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42%
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•NSTP recorded an improvement in its performance with an increase
in operational EBITDA & PAT by about 60% and 75% respectively
against H1 2007

•PBT for H108 increased by 39% to RM59.9m mainly due to improved
performance of TV Networks, Radio Networks and Outdoor

•The above was partially offset by the start-up losses of New Media of
RM4.6m

•PATAMI registered an increase of 42% to RM47.8m

•Excluding EI, PATAMI grew by 48% to RM49.1m against H107 due to
the factors mentioned above
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