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SECTION 1 : OVERVIEW




MEDIA PRIMA BERHAD TO

DAY

Television

Content

Events outdoor New International
Broadcasting Creation Management Media Division
100.0% 100.0% 89.6% 100_0%1 90%
100% ere ) [ INSTP oLE media
|
A k l75.0% v 100.0% l 80.0%) l l "‘
Primeworks 2\ ?‘ &« -« Network ‘ J
M U L ; comrLPrLe
Ey Fm. g.a_g:iz’?_] ‘ ESE Borals GhTa\;13a
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FACT SHEET
Share capi 2/09_ Group borrowings: —— E—
| Issued & paid -up s i =945.3m (excl. ICULS, Overdrafts & Hire Purchase) = 483.5m )
Extracts from Balance Sheet @ 31/12/09 PDS Ratings (RAM) = AAAbg -
‘S/holders funds =RM958.1m

—Total assets
Cash

=RM2,121.5m— _
= RM149.9m




e ADERYMEDIA

TV
37%

Radio Radio
N/papers 5% N/papers 5%

52% 54%

Outdoor 0

2%
Others Others
4% 5%
FYE 2009 FYE 2008

RM Million Newspapers

FYE 2009 3,407 2,446 362 112 288 6,615
FYE 2008 3,321 2,161 292 96 290 6,160
% Change 3 13 24 17 (1) 7

Source : AC Nielsen
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SECTION 2 : PERFORMANCE REVIE




SECTION 2.1 : MEDIA PRIMA GROUF




CONSOLIDATED RESULTS FYE 2009

RM'OOO
FYE 2009

FYE 2008

%06

CHANGE

GROSS REVENUE

NET REVENUE
ROYALTIES

DIRECT COSTS
CONTRIBUTION

OTHER INCOME

OVERHEADS
EBITDA BEFORE EI

INT & FINANCE CHARGES
DEPRECIATION & AMORTISATION

PROFIT BEFORE ASSOCIATE
NSTP
PROFIT BEFORE TAX BEFORE EI

EXCEPTIONAL ITEMS ("EI')

PROFIT BEFORE TAX
TAXATION

PATAMI - CONTINUING OPERATIONS

SUBSIDIARY HELD FOR SALE:
OPERATIONAL LOSSES
GAIN ON DISPOSAL

PATAMI

PATAMI EXCLUDING EI - CONTINUING
OPERATIONS

A B (A - B)
899,040 947,257 5)
744,029 781,290 (€S))

(3,032) (3,192) 5
740,997 778,098 5)
(270,003) (287,390) 6
470,994 490,708 )
9,478 31,922 (70)
(324,326) (314,300) (3)
156,146 208,330 25)
(24.,449) (20,308) (20)
(50,388) (46,422) (9)
81,309 141,600 “43)
16,514 20,529 (20)
97,823 162,129 4ao0)
178,021 (2,865) =100
275,844 159,264 73
(23,988) (41,561) 42

251,856 117,703 =100

(95,294) (31,680) (>=100)
38,238 - 100

194,800 86,023 =100

73,835 120,568 39)
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\ - SUMMARY OF CONSOLIDATED RESULTS

A Therecovery of Malaysian economy coupled with the Gr o u efforss in boosting
sales have helped the Group minimise its contraction in revenue to 5% for the
2009 against 2008.

A TVNet wo cdantsndous recovery in its revenue performance, as it registered a
decline in revenue of only 8% against 2008 compared to 17% reduction in 1Q09.

A Radio Network grew by 20% against last year due to growth in Hotfm and new
revenue stream from Onefm .

A Including 2 months results of Kurnia, Outdoor registered a growth of 4% against
2008.

A Savings in direct costs achieved mainly from TV Networks due to cost controls
over both in-house and syndicated contents, repeats of highly rated contents as
well as deferment of high cost contents .

EBITDA A Overheads grew by a marginal 3% due to cost control measures .

A However, due to the relatively fixed costs nature of the business, the decline in
revenue has resulted in a fall to EBITDA

A Interest charges increased by 21% against 2008 due to the additional debt raised
together with the rise in the rate of short term papers .

(LBT)/ PBT A Depreciation charges increased by 9% against 2008 due to planned capital

BEFORE E| expenditure on broadcasting, studio and engineering related equipment .
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\ - SUMMARY OF CONSOLIDATED RESULTS

A The Group recorded PATAMI of RM194.8 million against RM117.7 million in FYE

(LATAMI)/ 2008,

PATAMI A Excluding the exceptional items, and share of losses from Primedia, the Group
CONTINUING recorded PATAMI of RM73.8 million .

OPS

A Exceptional items relate to negative goodwill of RM216 milion due to the
EXCEPTIONAL acquisition of majority stake in NSTP Thisgain was mitigated by the impairment
ITEMS AND of properties, provision for doubtful debt, and write-down of programme stock
LOSSES amounting to RM38.1 million .
PRIMEDIA A The group has fully accounted for the impact of the losses at MPI Philippines,
which amounted to loss of RM95.3 million, and this has been partially off-set by a
gain on disposal of RM38.2 million .
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RESULTS QUAHSNE

RJARTER

RM'000

GROSS REVENUE

NET REVENUE
DIRECT COSTS & ROYALTIES
CONTRIBUTION

OTHER INCOME
OVERHEADS

EBITDA BEFORE EI

EXCEPTIONAL ITEMS (EI)

EBITDA AFTER ElI

INT & FINANCE CHARGES
DEPRECIATION

PROFIT BEFORE ASSOC
NSTP

PROFIT BEFORE TAX

TAXATION

PATAMI - CONTINUING OPERATIONS
NET LOSS FROM MPI

PATAMI

PATAMI excl. El and MPI

%

%

CHANGE CHANGE
) (A- C)

262,650 258,060 2 251,889 4
218,498 208,701 5 206,353 6
(68,700) (69,431) 1) (67,620) 2
149,798 139,270 8 138,733 8
2,717 10,196 (73) 3,318 (18)
(104,111) (79,304) 31 (80,778) 29
48,404 70,162 (31) 61,273 (21)
178,948 (277) >100 (927) >100
227,352 69,885 >100 60,346 >100
(6,553) (5,586) 17 (6,425) 2
(14,366) (15,212) (6) (12,284) 17
206,433 49,087 >100 41,637 >100
5,190 3,111 67 8,006 (35)
211,623 52,198 >100 49,643 >100
1,213 (15,869) >100 (18,653) >100
212,836 36,329 >100 30,990 >100
(20,523) (31,680) (35) (13,728) 49
192,313 4,649 (>100) 17,262 >100
33,888 36,606 7) 31,917 6
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MPB GROUP RESULTS BY MED&BRALF2008

GROSS REVENUE
2009

2008

Growth %

NET REVENUE (AFTER ROYALTIES)

2009
2008
Growth %

EBITDA BEFORE EI

2009
2008
Growth %

DEPRECIATION & INTEREST EXPENSES

2009
2008
Growth %

PBT/ (LBT) BEFORE ASSOCIATE BEFORE
El - CONTINUING OPERATIONS

2009
2008
Growth %

* Inclusive of consolidation adjustments

686,349
742,861

)

546,210
589,233

)

131,497
169,690
(23)

33,307
28,705
16

98,190
140,985
(30)

Radio

63,942
53,487
20

53,470
41,891
28

24,575
21,508
14

1,765
1,553
14

22,810
19,955
14

RM'000

Outdoor

101,945
98,441
4

96,284
98,441

@)

37,601
35,580

6,652
6,743

(€]

30,949
28,837

New Media

10,845
3,222
>100

9,071
3,222
>100

57
(8,675)
>100

1,402
1,236
13

(1,345)
(9,911)
86

Corporate
& Others*

35,959
49,246
(27)

35,962
45,311
(21)

(37,584)
(9,773)
(>100)

31,711
28,493
11

(69,295)
(38,266)
(81)

Total
Actual

899,040
947,257

®)

740,997
778,098

®)

156,146
208,330
(25)

74,837
66,730
12

81,309
141,600
(43)
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SECTION 2.2 : TV NETWORK




M TV NETWORKS RESULTS BY STATION : 2009 vs 2@&

RM'000

8TV

GROSS REVENUE
2009

2008

Growth %

NET REVENUE (AFTER ROYALTIES)
2009

2008

Growth %

EBITDA / (LBITDA) BEFORE EI
2009

2008

Growth %

DEPRECIATION & INTEREST EXPENSES
2009

2008

Growth %

PBT / (LBT) BEFORE EI
2009

2008

Growth %

440,417
469,243

(6)

358,668
386,060

(7)

121,126
135,576
(11)

20,878
17,388
20

100,248
118,188
(15)

89,910
116,919
(23)

62,164
74,796
(17)

1,001
6,758
(85)

5,048
3,809
33

(4,047)
2,949
(>100)

91,271
101,612
(10)

75,284
86,650
(13)

16,046
28,024
(43)

1,359
1,315
3

14,687
26,709
(45)

64,751
55,087
18

50,094
41,727
20

(6,676)
(668)
(>100)

6,022
6,193

(3)

(12,698)
(6,861)
(85)

686,349
742,861

(8)

546,210
589,233

(7)

131,497
169,690
(23)

33,307
28,705
16

98,190
140,985
(30)
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. - TV VIEWERSHIP SHARE (FTA & PAY TV)

 Maintairing-viewership share for TVN at 50% despite strong competition from RTM and pay TV.
L A > —

Source : Nielsen Media Research



