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SECTION 1 : OVERVIEW




MEDIA PRIMA BERHAD TODAY
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Issued & paid -up share capital =853.8m otal assets =RML1763M— |
| __ESOS balance =7.3m Cash _ = RM65.8m
Enlarged share capital =g861.1m  ——Group borrowings _
(excl. ICULS, Overdrafts & Hire Purchase) =RM431.4m
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9 MONTHS 2009 9 MONTHS 2008

RM Million Newspapers

Q3 2009 2,468 1,709 260 83 206 4,726
Q3 2008 2,515 1,540 216 70 211 4,552
% Change (2) 11 20 19 (2) 4

Source : AC Nielsen
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SECTION 2 : PERFORMANCE REVIE




SECTION 2.1 : MEDIA PRIMA GROUF




CONSOLIDATED RESULTS Q3 2009

GROSS REVENUE

NET REVENUE
ROYALTIES

DIRECT COSTS
CONTRIBUTION

OTHER INCOME
OVERHEADS
EBITDA BEFORE EI

INT & FINANCE CHARGES
DEPRECIATION & AMORTISATION

PROFIT BEFORE ASSOCIATE
NSTP

PROFIT BEFORE TAX BEFORE EI
EXCEPTIONAL ITEMS ("EI")

PROFIT BEFORE TAX
TAXATION

PATAMI - CONTINUING OPERATIONS

SHARE OF LOSSES FROM SUBSIDIARY
ACQUIRED EXCLUSIVELY FOR SALE

PATAMI

(LATAMI) / PATAMI EXCLUDING EI - CONTINUING
OPERATIONS

RM'000
Q3 2009 Q3 2008
PAN B
636,390 689,197 (8)
525,531 572,365 (8)
(2,109) (2,324) )
523,422 570,041 (8)
(202,226) (217.,947) 7
321,196 352,094 (9)
6,761 11,179 (40)
(220,215) (225,039) 2
107,742 138,234 (22)
(17.,896) (14,702) (22)
(36,022) (31,021) (16)
53,824 92,511 42)
11,324 17,419 (35)
65,148 109,930 41)
(927) (2,864) 68
64,221 107,066 (40)
(25,201) (25,692) 2
39,020 81,374 (52)
(36,533) - (100)
2,487 81,374 (97)
35,570 80,379 (56)
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\ - SUMMARY OF CONSOLIDATED RESULTS

A The continuous improvement in the state of the economy and the Gr o u pffbrss
in boosting sales via increased sponsored on-air and on-ground events, have
helped the Group minimise its contraction in revenue to 8% against 11% in 1HO9.

A TVNet wo cdntgwdous recovery in its revenue performance yielded a decline
in revenue of only 9% against YTDQ3 08 compared to 16% reduction in 1H 2009.

A Radio Network grew by 16% against last year due to growth in Hotfm and new
revenue stream from Onefm .

A Outdoor registered a decline of 2% against YTD Q308, due to non-renewal of
rental by major clients, a trend not dissimilar to that experienced by TV Networks .

A Savings in direct costs achieved mainly from TV Networks due to cost controls
over both in-house and syndicated contents .
A The Group also managed to keep overhead costs below 2008 due to tight cost
control measures .
EBITDA A However, due to the relatively fixed costs nature of the business, the decline in
revenue has resulted in a fall to EBITDA
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SUMMARY OF CONSOLIDATED RESULTS

(LBT)/ PBT
BEFORE El

(LATAMI)/
PATAMI
CONTINUING
OPS

SHARE OF
LOSSES
PRIMEDIA

A

Interest charges increased by 22% against precious corresponding period due
to the additional borrowings drawn in 2009 coupled with the rise in the rate on its
short term papers .

Depreciation charges increased by 16% against YTDQ3 08 due to the purchase
of the digital broadcast system and ITequipment .

PATAMI from continuing operations registered a decrease of 52% to RM39.02
million against PATAMI of RM81.37 million in YTD Q3 08, due to the factors
mentioned .

MP B 8hare of losses from Primedia was RM36.53 million .
Given the completion of the divestment of Primedia in November 2009, the full
accounting effect will be made in the fourth quarter .
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RESULTS QUAHSNE

RJARTER

RM'000

GROSS REVENUE

NET REVENUE
DIRECT COSTS & ROYALTIES
CONTRIBUTION

OTHER INCOME
OVERHEADS

EBITDA BEFORE El

EXCEPTIONAL ITEMS (El)

EBITDA AFTER El

INT & FINANCE CHARGES
DEPRECIATION

PROFIT BEFORE ASSOC
-NSTP

PROFIT BEFORE TAX
TAXATION

PATAMI - CONTINUING OPERATIONS

RM'000 %
Q3 09 CHANGE
B (B - A) (B - C)
210,791 251,889 257,021 19 2)
178,001 206,353 214,237 16 (4)
(70,727) (67,620) (81,384) 4 17
107,274 138,733 132,853 29 4
2,058 3,318 2,667 61 24
(72,073) (80,778) (79525)  (12) 2)
37,259 61,273 55,995 64 9
- (927) 292 (100) (>100)
37,259 60,346 56,287 62 7
(5,858) (6,425) (5,299)  (10) (21)
(12,044) (12,284) (10,784)  (2) (14)
19,357 41,637 40204  (>100) 4
4,580 8,006 6964  (75) 15
23,937 49,643 47,168  >100 5
(5,976) (18,653) (13,573)  (>100) (37)
17,961 30,990 33,595 73 (8)
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\ o MPB GROUP RESULTS BY MED&QBROQP

RM'000
Corporate Total

Radio Outdoor New Media & Others * Actual

GROSS REVENUE

2009 491,069 45,234 70,753 3,006 26,328 636,390
2008 537,383 38,871 72,117 1,541 39,285 689,197
Growth % 9) 16 @) 95 (33) ©)

NET REVENUE (AFTER ROYALTIES)

2009 386,390 37,162 66,784 6,760 26,326 523,422
2008 423,806 33,294 72,117 2,177 38,647 570,041
Growth % ©) 12 @) 211 (32) @®)

EBITDA BEFORE EI

2009 82,248 17,647 24,202 726 (17,081) 107,742
2008 103,235 17,914 25,277 (6,375) (1,817) 138,234
Growth % (20) (1) @) >100 (>100) (22)

DEPRECIATION & INTEREST EXPENSES

2009 23,893 1,150 4,731 1,061 23,083 53,918
2008 21,242 1,179 5,120 922 17,260 45,723
Growth % (12) 2 8 (15) (34) (18)

PBT/ (LBT) BEFORE ASSOCIATE BEFORE
El - CONTINUING OPERATIONS

2009 58,355 16,497 19,471 (335) (40,164) 53,824
2008 81,993 16,735 20,157 (7,297) (19,077) 92,511
Growth % (29) (1) 3) 95 (>100) (42)

* Inclusive of consolidation adjustments
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SECTION 2.2 : TV NETWORK




Mpﬁma TV NETWORKS RESULTS BY STATION : Q3 2009 vs

RM'000

8TV

GROSS REVENUE

2009
2008
Growth %

NET REVENUE (AFTER ROYALTIES)

2009
2008
Growth %

EBITDA / (LBITDA) BEFORE EI

2009
2008
Growth %

DEPRECIATION & INTEREST EXPENSES

2009
2008
Growth %

PBT / (LBT) BEFORE EI

2009
2008
Growth %

315,824
338,160

(7)

253,077
280,108
(10)

82,496
91,227
(10)

14,764
12,996
(14)

67,732
78,231
(13)

63,385
83,677
(24)

44,258
52,920
(16)

(1,056)
(564)
87)

3,709
2,573
(44)

(4,765)
(3,137)
(52)

67,020
77,707
(14)

55,014
62,591
(12)

8,662
18,977
(54)

992
988
0.4)

7,670
17,989
(57)

44,840
37,839
19

34,041
28,187
21

(7,854)
(6,405)
(23)

4,428
4,685

(12,282)
(11,090)
(11)

491,069
537,383

(9)

386,390
423,806

(9)

82,248
103,235
(20)

23,893
21,242
(12)

58,355
81,993
(29)

PRIVATE & CONFIDENTIAL




. - TV VIEWERSHIP SHARE (FTA & PAY TV)

T Maintaining viewership share for TVN at 50% despite strong competition from RTM and pay TV.

T TV%Wneﬁmary gaining market share by 2% to 9%, to a certain extent pursuant to its T
new reposi—tioning and more mar kedly athpens
R T M1 &lsranding efforts to focus on News, Current Affairs and Documentaries style
programmes

Source : Nielsen Media Research



