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SECTION 1 : OVERVIEW




prima 4

ADEX AND GDP TRENDS

Total Total
GDP Total ADEX ADEX/GDP TV TV TV ADEX/ Newsprint Newsprint Print ADEX/
GDP Growth ADEX Growth  ADEX/GDP  Multiple ADEX ADEX Growth GDP Multiple ADEX ADEX Growth GDP Multiple
(RM Mil) % (RM Mil) % % (RM Mil) % (RM Mil) %
1999 192,906 6 2,386 16 1.24 2.76 771 10 1.75 1,344 17 2.93
2000 208,917 8 2,928 23 1.40 2.88 936 21 2.68 1,722 28 3.50
2001 209,753 1 2,979 2 1.42 2.00 878 (6) 6.20 1,763 2 2.00
2002 218,353 4 3,233 9 1.48 2.25 922 5 1.25 1,976 12 3.00
2003 229,926 5 3,546 10 1.54 2.00 1,096 19 3.77 2,133 8 1.60
2004 426,500 7 4,424 17 1.04 2.49 1,301 19 2.75 2,670 13 1.91
2005 449,300 5 4,562 3 1.02 0.59 1,311 1 0.15 2,778 4 0.75
2006 475,200 6 4,761 4 1.00 0.75 1,478 13 2.20 2,747 (1) 0.17
2007 505,400 6 5,464 15 1.08 2.34 1,799 22 3.45 3,065 12 1.90
2008 528,311 5 6,160 13 117 2.77 2,161 20 4.37 3,321 8 1.67
2009 519,218 2) 6,615 7 1.27 4.12 2,447 13 7.79 3,407 3 1.49
3-Year Average 517,643 3 6,080 11 1.17 3.08 2,136 18 5.20 3,264 7 1.69
5-Year Average 495,486 4 5,513 8 111 2.11 1,839 14 3.59 3,064 5 1.20
10-Year Average 377,088 5 4,467 10 1.24 2.22 1,433 13 3.46 2,558 9 1.80
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e ADERYMEDIA

TV

—

Radio \_Radio
4% 5%
Outdoor Outdoor
1% Others 2%
Others 50
4%
H1 2010 H1 2009
RM Million Newspapers Outdoor Others
1st HALF 2010 1,836 2,147 184 60 155 4,382
1St HALF 2009 1,559 1,002 149 55 132 2,897
% Change 18 >100 23 9 17 51

* 2010 include Astro for TV

Source : Nielsen Media Research
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\ - MEDIA PRIMA BERHAD TODAY

Television Print Media Outdoor Radio Content New International
Broadcasting Media Creation Media Division
97.86% “ﬁ;‘ggﬁ 100%
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FACT SHEET

Share capt 6/10 Group borrowings: - B
| Issued & paid -ups -api =977.6m (excl. Overdrafts & Hire Purchase) S 30.8m :
, Extracts from Balance Sheet @ 30/06/10 e i Ratings (RAM) M_

S/holders funds = RM1,062.6m
—| Total assets =RM2,1855m—

Cash = RM324.5m




SECTION 2 : PERFORMANCE REVIE




SECTION 2.1 : MEDIA PRIMA GROUF




prima

CONSOLIDATED RESULTS H1 2010

NET REVENUE
ROYALTIES

DIRECT COSTS
CONTRIBUTION

OTHER INCOME

OVERHEADS

EBITDA BEFORE EI

INT & FINANCE CHARGES

DEPRECIATION & AMORTISATION

PROFIT BEFORE ASSOCIATE

MNI

PROFIT BEFORE TAX BEFORE EI

EXCEPTIONAL ITEMS ("EI™)

PROFIT BEFORE TAX

TAXATION

PROFIT AFTER TAX

MINORITY INTEREST

PATAMI

LOSSES FROM SUBSIDIARY ACQUIRED

- CONTINUING

OPERATIONS

EXCLUSIVELY FOR SALE

PATAMI

PATAMI

/ (LATAMI)

EXCLUDING EI

OPERATIONS

PATAMI

EXCLUDING EI

- CONTINUING

& NSTP -

CONTINUING OPERATIONS

EBITDA Margin 26
/ (LATAMI) Margin 26

PATAMI

718,619 319,179 =100
(1,607) (1,264) (27)
717,012 317,915 =100
(317.,979) (135,451) (=100)
399,033 182,464 =100
11,651 3,427 =100
(249,816) (139,646) (79)
160,868 46,245 =100
(16,199) (11,465) “a1)
(50,61.3) (23,520) (=100)
94,056 11,260 =100
4,595 3,318 38
98,651 14,578 =100
22,940 - 100
121,591 14,578 =100
(34,809) (6,548) (=100)
86,782 8,030 =100
4.557) - (1L00)
82,225 8,030 =100
- (22.805) 100
82,225 (1L4,775) =100
59,285 8,030 =100
24,381 4,712 =100
2295 149
1126 -5%46
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e CONTINUED IMPROVEMENT IN FINANCIAL PERF

4-year CAGR

2003* 2004 2007 2008 2009 kil
(RMm) (RMm) (RMm) (RMm) (RMm)
Net revenue 279.26 328.41 691.34 781.29 |744.03
EBITDA before EI 77.48 85.94 197.15 208.33 156.15
El (Excluding NSTP's EI) 162.71 0.00 3.40 (2.87) 178.02
EBITDA after El 240.19 85.94 200.55 205.46  334.17
Associate 5.79 5.10 14.04 20.53 16.51
PBT 184.45 49.43 149.10 159.26  275.84
PATAMI CONTINUING OPS 170.28 37.71 117.44 117.70 251.86
Weighted average 170.31 540.66 817.21 845.48 945.30

number of shares (m)

EBITDA margin excl. El (%) 27.74 26.17 28.52 26.66 20.99
EPS excluding El (sen) 4.44 6.97 13.95 14.26 7.81

*TV3 group only

Growth achieved far outstripping its competitors

Source: Media Prima financials PRIVATE & CONEIDENTIAL



. M MEDIA PRIMA GRERJPEAR COMPARISON

RM'000 %
1H 2010 1H 2009 1H 2008 CHANGE

A B C ;) (A-C)

PATAMI | (LATAMI) 82,225  (14,775) 47,781  >100 72

PATAMI EXCLUDING EI - CONTINUING

OPERATIONS 59,285 8,030 49,597 >100 20

A The Group continues to perform better compared to first half of 2009 with a positive variance of
more than 100% due to the aggressive marketing, prudent cost management and improved
economic condition .
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ﬁ SUMMARY OF CONSOLIDATED RESULTS

() REVENUE

Group
Ma | ay sGDRdrawth of 8.9% in Q2 2010 vs -4.5% in Q2 2009.

1H 2010 revenue improved by >100% against 1H 2009.
Excluding NSTPthe g r o u r\vesue grew by 27% from 1H 2009
Revenue increased > 100% compared to Q2 2009 respectively .

To o Do Do

A TVNetworks revenue grew by 26% against 1H 20009.
A Theeconomic recovery has returned ¢ u s t o neenfiderice resulting in increased Ad Spend.

Radio
A Radio Network revenue grew by 17% against 1H 20009.

Qutdoor Media
A Outdoor Division registered growth of 48% against 1H 2009.
A Excluding Kurnia, the Outdoor Division recorded a 14% growth against 1H 2009.

New Media
A Growth in T V N@wenue contributes to New Me d i ab®esue growth of 16% against 1H 20009.

Print Media
A NSTRy r o u mv@esue exceeded 2009 revenue by 12%.
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ﬁ SUMMARY OF CONSOLIDATED RESULTS

(i) DIRECTCOST

A Direct cost increased by >100% compared to 1H 2009 mainly due to the consolidation of NSTPresults

A Excluding NSTPdirect costs increased by 8%
A Out do direét scost increased by 42% compared to 1H 2009 mainly due to consolidation of Kurnia

Outdoor and the increase in site rental and production cost

(i) OTHERNCOME:

A Increased by >100% against 1H 2009 due to increased facilities rental, printing income and higher income
from sales of unsold newspapers and wastages .

(iv) OVERHEADS

A Increased by 79% due to consolidation of NSTPgroup .
A Excluding NSTP,the increment was 20% compared to 1H 2009 due to salary increment, provision for
doubtful debts and accrual of profit target based consideration for the 9% acquisition of Kurnia in Q2 2010

as required under FRS3.
A The Group achieved savings in Occupancy costs and lower A&P, Repairs & Maintenance and Travelling

costs.

(v) FINANCE COST.

A Finance cost increased by 41% against 1H 2009 but increased by 32% when excluding NSTP
A Increased finance cost is attributable to additional term loan drawn in 2009 to repay CPsand bonds issued

in March 2010.
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SUMMARY OF CONSOLIDATED RESULTS

(vij DEPRECIATIONAND AMORTISATION
A Excluding NSTPdepreciation and amortisation increased by 16% against 1H 2009.
A Increased depreciation attributable to the Integrated Broadcast Systems ( 0 | B&péx).
A Increased amortisation attributable to amortisation of Kurnia & N’ S T mnéasgibles assets acquired .
(vii) EBITDA
A EBITDAbefore Elimproved by more than 100% against 1H 2009 even excluding NSTP
A EBITDAmargin stood at 22%, surpassing 1H 2009 of 14%.
(viii) SHAREOF ASSOCIATESAND EXTRAORDINARYTEM(ED:
A Share of a's s o ¢ i @dfitergpfesents the Gr o u ghare of the result of Malaysian Newsprint Industries Sdn
Bhd (MNI) via NSTP
A 1H 2009 share of associates relates to NSTPwhich has been consolidated as subsidiary in 2010.
A Elrelates to negative goodwill from acquisition of 3.56% interest in NSTPduring the quarter and gain on
disposal of a land in Bukit Jelutong .
(ix) PATAMI:
A The Group recorded PATAMIfrom continuing operations of RM82.2 million against 1H 2009 of RM8.0 million .
A Excluding the El,the Group achieved PATAMIfrom continuing operations of RM59.3 million, higher than 1H
2009 by RM51.3 million .
A PATAMImargin stood at 11%, surpassing 1H 2009 of -5%.
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ARTER

RESULTS QUA

NET REVENUE AFTER ROYALTIES
DIRECT COSTS
CONTRIBUTION

OTHER INCOME

OVERHEADS

EBITDA BEFORE EI

INT & FINANCE CHARGES
DEPRECIATION & AMORTISATION

PROFIT BEFORE ASSOCIATES
MNI

PROFIT BEFORE TAX BEFORE EI
EXCEPTIONAL ITEMS ("EI")

PROFIT BEFORE TAX
TAXATION

PROFIT / (LOSS) AFTER TAX
MINORITY INTEREST

PATAMI - CONTINUING OPERATIONS

SHARE OF LOSSES FROM SUBSIDIARY
ACQUIRED EXCLUSIVELY FOR SALE

PATAMI

EBITDA Margin %

PATAMI - CONTINUING OPERATIONS
Margin %

RM'000 %
Q1 2010 Q2 2010 Q2 2009 CHANGE

A B c (B - A) (B - C)
322,969 394,043 177,115 22 >100
(144,340) (173,639) (70,727) (20) (>100)
178,629 220,404 107,275 23 >100
4,709 6,942 2,055 47 >100
(110,644) (139,172) (72,185) (26) (93)
72,694 88,174 37,145 21 >100
(6,861) (9,338) (5,855) (36) (59)
(24,032) (26,581) (11,933) (11) (>100)
41,801 52,255 19,357 25 >100
(669) 5,264 4,580 >100 (15)
41,132 57,519 23,937 40 >100

17,535 5,405 - (69) 100
58,667 62,924 23,937 7 >100
(11,792) (23,017) (5,976) (95) (>100)
46,875 39,907 17,961 (15) >100
(1,303) (3,254) - (>100) (100)
45,572 36,653 17,961 (20) >100

- - (9,505) NA 100
45,572 36,653 8,456 (20) >100

22% 22% 21%
14% 9% 10%

PRIVATE & CONFIDENTIAL



\ M MPB GROUP RESARYIVEDIA GROUP

NET REVENUE (AFTER ROYALTIES)

2010 290,829
2009 228,953
Growth % 27

EBITDA / (LBITDA) BEFORE El

2010 81,416
2009 29,323
Growth % >100

DEPRECIATION & INTEREST EXPENSES

2010 18,935
2009 15,856
Growth % (19)

PBT/(LBT) BEFORE ASSOCIATE BEFORE EI -
CONTINUING OPERATIONS

2010 62,481
2009 13,467
Growth % >100

* NSTPwas not a subsidiary in 2009.

26,764
22,847
17

12,364
9,876
25

982
727
(35)

11,382
9,149
24

Outdoor

Media

64,826
43,970
47

23,342
15,256
53

4,627
3,146
(47)

18,715
12,110
95

RM'000

Print
Media

312,987

*

100

62,931

100

24,335

(100)

38,596

100

New Media

4,996
3,893
28

(1,626)
34
(>100)

716
691

(2,342)
(657)
(>100)

Corporate
& Others

16,610
18,252

©)

(17,559)
(8,244)
>100

17,217
14,565
(18)

(34,776)
(22,809)
(52)

Total

717,012
317,915
>100

160,868
46,245
>100

66,812
34,985
(91)

94,056
11,260
>100
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SECTION 2.2 : TV NETWORK




SEGMENTATION OF OUR TV STATIONS

STATION

i
o

\ (4

=

N

TARGEVIEWERS

Mass Market skewed
towards Malay audience,
with progressive mindsets

Malaysian Urban
Households; 25-45 years
old; Kids & Chinese

Young Malaysian Urban,
Chinese; 15-24 years old

Mass Market skewed
towards young semi-urban
and rural Malays

POSITIONING

Channel synonymous with
family, real-life,
entertainment and news
content leaning towards
cultural proximity -
"Inspirasi Hidupku"

Television as an escapade
TiAMy Feel Good

Tastemaker, energetic and
differentiation in content 1
AnWe are differ

Young semi-urban Malays
skewed content with a
mixture of drama, real-life
and current affairs - "Dekat
Di Hati"

ADVERTISING FOCUS

Fast moving consumer
goods ("FMCG") products,
communications, services,
transportation

Brands targeting the
Malaysian Urban middle to
high class; image products
and lifestyle

Brands targeting the
Young Urban; sports,
energy drink, fashion, and
Chinese viewers; health
and wealth related

FMCG products, non
traditional advertisers,
government

PRIVATE & CONFIDENTIAL



\ e TV NETWORKS RESULTS BY STATION : H1 2010 vs

RM'000

8TV TV9*

NET REVENUE (AFTER ROYALTIES)

2010 185,115 38,258 43,832 23,624 290,829
2009 145,362 29,002 35,772 18,817 228,953
Growth % 27 32 23 26 27

EBITDA / (LBITDA) BEFORE EI *

2010 67,817 5,226 12,234 (3,861) 81,416
2009 34,363 (1,263) 4,293 (8,070) 29,323
Growth % 97 >100 >100 52 >100

DEPRECIATION & INTEREST EXPENSES

2010 12,844 2,527 624 2,940 18,935
2009 9,745 2,479 664 2,968 15,856
Growth % (32) (2 6 1 (19)

PBT / (LBT) BEFORE EI *

2010 54,973 2,699 11,610 (6,801) 62,481
2009 24,618 (3,742) 3,629 (11,038) 13467
Growth % >100 >100 >100 38 >100

* TWO is undergoing a revamp

PRIVATE & CONFIDENTIAL



TV NETWORKSYEARS COMPARISON

RM'000 %

1H 2010 1H 2009 1H 2008 CHANGE

A B C

NET REVENUE
CONTRIBUTION
EBITDA

PROFIT AFTER TAX

A As the Malaysian economy
level by 8%

to 2008

Increased revenues and ma n a g e me qarefdl scost management
and 6 E B | ofigh&r than the 2008 achievement
Positive variance in revenue had resulted in bottom line improvement by RM8.7 million when compared

290,829 228,953 268,312 27 8
190,468 130,511 164,415 46 16
81,416 29,323 62,205 >100 31
43,480 11,819 34,711 >100 25

recovers in the 1H 2010, TV Network revenues has now surpassed the 2008

had further resulted N6 Contri b
by 16% and 31% respectively

PRIVATE & CONFIDENTIAL



\ - TV VIEWERSHIP SHARE (FTA & PAY TV)

Total 4+ Viewers Chinese 4+ Viewers  Urban 15 to 34 Viewers Malay 15+ Viewers
Station Jan-June Jan-June Jan-June Jan- June
2010 2009 2010 2009 2010 2009 2010 2009
= = 8% 31% 3% 5% 25% 30% 39% 43%
6/ 5% 6% 19% 21% 5% 6% 2% 2%
= 5% 5% 21% 18% 6% 5% 2% 2%
8% 9% 1% 2% 6% 8% 9% 1%
I 46% 51% 44% 46% 42% 49% 52% 98%
@&l e 4% 1% 2% 4% 3% 9% 6%
« 1% 10% 4% 6% 10% 9% 13% 1%
37% 34% 51% 47% 43% 40% 27% 248%
_— \."'\:'*K\\\\ ——— = \\ : —

—
- ——

—Source : Nielsen Audience Measurement (NAM) ——

A Fragmentation of audience due to launch of new channels
*  Astro comprises 130++ channels



2

, M TOP 10 CHANNELS WATCHED (FTA & PAY TV): H1 2010 2

TOTAL 4+ CHINESE 4+ MALAY 15+

STN 2010 STN 2009 STN 2010 STN 2009 STN 2010 STN 2009

21 TV3 38 TV3 43

ntv7 19

HUAHEE 8 HUAHEE 9 RTM2 13 RTM2 11
WLT 7 WLT 7 RTM1 9 RTM1 6

AEC 5 RTM2 6 PRIMA 5 PRIMA 5

XHE 4  QOTH.A. 6 RIA 4 RIA 5
RTM2 4  AEC 5 CERIA 2 ntv7 2

OTH. A. 4  TV3 o 2 CERIA 2

TV3 3 XHE 4
TVBS 2 TVBS 2 AXN 1 OASIS I —

—Source : Nielsen Audience Measurement (NAM) ———
A Fragmentation of audience due to launch of new channels




. M TV ADEX SHARE BY STATIONS

o Saluran Informasi Dunia Ria

2010
NON DISCOUNTED
GROSS REVENUE

- % 40 18 17 13 88 3 9 100

- RM000 516,005 232,715 219,959 173,122 1,141,801 33,849 120,749 1,296,399
Growth % 24 31 25 35 27 40 51 29
DISCOUNT FACTOR

- % 56 77 76 83 68 60 * 60 * 67

- RM000 (289,080)  (180,096)  (167,003)  (142,907) (779,084)  (20,308) (72,449) (871,843)
GROSS REVENUE

- % 53 12 12 7 85 3 11 100

- RM000 226,925 52,620 52,957 30,215 362,717 13,541 48,300 424,557
Growth % 26 29 24 28 26 12 20 25

2009

NON DISCOUNTED
GROSS REVENUE

-% 42 18 18 13 90 2 8 100

- RM000 416,467 177,270 175,412 128,054 897,203 24,203 80,167 1,001,573
DISCOUNT FACTOR

-% 57 77 76 82 68 50 * 50 * 66

- RM000 (236,648) (136,467) (132,699) (104,484) (610,299) (12,102) (40,081) (662,481)
GROSS REVENUE

-% 53 12 13 7 85 4 12

- RM'000 179,819 40,802 42,713 23,570 286,904 12,102 40,086 339,092

* Based on estimates
PRIVATE & CONFIDENTIAL



SECTION 2.3 : PRINT




NEWSPAPER SEGMENTATION

NEWSPAPER

Metro

TARGET VIEWERS

New Malays, young age
20-39 years old, dynamic
and progressive Malaysian

POSITIONING

Young people who are
looking for entertainment,
shopping news and

lifestyle features

ADVERTISING FOCUS

FMCG products,
communications, services,
transportation

STRAITSTIMES

Influential newspaper
addressed to government
and corporate sectors, the

intelligentsia, young
professional and students

Authoritative newspaper
that is responsible for the
well -being and progress of
the nation i
Newspaper of

n
T

Targeting the Malaysian
Urban middle to high
class; image products and
al |l f |iife%ti/|éj S .
he Nationo

oT

BERITA HARIAN

From all walks of life,
working class to students,
housewives, business
people and decision

makers

People who have an open
mind and are drawn to
new and interesting
products and services

FMCG products,
government, services,

Clear segmentation strategy

greater share of viewership and advertising revenue

- Giving advertisers and viewers what they want to capture

PRIVATE & CONFIDENTIAL
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NSTP GROUP CONSOLIDATED RESBLF=2010 vi'HALF 20C=

1ST HALF 201Q1ST HALF 2009VARIANCE
RM'000 %

Net Revenue 312,987 278,334 12
Operating expenses (250,056) (253,460) 1
EBITDA (including other income) 62,931 24,874 >100
Depreciation (23,217) (22,111) (5)
Finance Cost (1,118) (1,202) 7
Profit before assoc. companies, El & tax 38,596 1,561 >100
Share of profit of associated companies 4,595 6,362 (28)
Profit before exeptional items 43,191 7,923 >100
Exceptional items 5,405 0] o)
Profit before tax 48,596 7,923 >100
Taxation (9,649) (258) (>100)
Net Profit 38,947 7,665 >100
EBITDA Margin 20.1% 8.9%

PATAMI Margin 12.4% 2.8%

PRIVATE & CONFIDENTIAL



NSTP

() REVENUE312.8 million
A Increase by 12%; 15% increase in ad revenue and 10% increase in circulation revenue
(i) DIRECTCOST. 109.6 million

A Decrease by 16%; improved printing yield and lower average newsprint price
(i) EBITDA 62.9 million

A Increase by >100% mainly due to higher revenue and lower direct costs
(iv) EXTRAORDINARNTEM(EI): 5.4 million

A Gain on disposal of land at Bukit Jelutong , Shah Alam . There was no Elin the same period last
year .

(v) PATAMI:  38.9 million

PRIVATE & CONFIDENTIAL
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_ NSTP NSTP GROUP REVENUE CONTRIBUTION 3
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BIGTREE KURNIA

SECTION 2.4 : OUTDOOR MEDIA




. o L H1 2010 FINANCIAL RESOUT®OOR MEDIA DIVISIO

RM'000 %
2010 2009 CHANGE
A B A-B
NET REVENUE 64,826 43,970 47
64,826 43,970 47
DIRECT COSTS (33,480) (23,600) (42)
CONTRIBUTION 31,346 20,370 54
OTHER INCOME 253 663 (62)
OVERHEADS (8,257) (5,777) (43)
EBITDA 23,342 15,256 53
FINANCE CHARGES 9) - (100)
DEPRECIATION (4,618) (3,146) (47)
PROFIT BEFORE TAX 18,715 12,110 55
TAXATION (4,685) (2,418) (100)
PROFIT AFTER TAX 14,030 9,692 45
EBITDA % 36% 35%
PATAMI % 22% 229%

Note: Outdoor results include Kurnia

PRIVATE & CONFIDENTIAL



\ - MARKET SHAREJTDOOR BUSINESS

% %
BIG TREE KURNIA 40 42
Meru Utama 9 10
Seni Jaya 8 8
Spectrum 6 7
Ganad 6 6
Gelombang Jaya 6 6
Others 25 21
Total 100 100

No. 1 Outdoor Group

PRIVATE & CONFIDENTIAL



L6 EN prima

OUR BILLBOARDS COVERAGE

Billboards Across Key Cities

PRIVATE & CONFIDENTIAL



Jelutong
expressway | g

#ﬁ;ﬁm/ ' IX\ \

™

SENTRAL

= KL Monorail

KURNIA holds several exclusive outdoor:

&Epys

g Pl TARAL

!f’. i #" %
CLE

P SLASW DU

. ]
8
A SPRINT

OUR BILLBOARDS COVERAGE

Bandaran Berjaya

I. SPRINT, NPE and Besraya Highway in KL, and the Jelutong Expressway in Penang ; and

ii. Strategic buildings and private properties in key market areas.
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BIG TREDIGITAL ROLLOUT
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SEGMENTATION OF OUR RADIO STATIONS J&

STATION TARGET LISTENERS

Young and fun aged
15-30 years old

D Amael do e e

Hip urban youths and
adults aged 15-30
years old

W
Fly Fm

Malaysia's Hottest Music

Mass market focus on

/\ chinese listeners who
are young and fun
En e M between 15-30 years
old

T2R&no,|

POSITIONING

Malay Contemporary
hits radio (CHR),
young, hip serving the
best entertainment -
"Lebih Hangat
Daripada Biasa"

English Contemporary
hits radio (CHR),
young, hip serving the
best entertainment -
"Malaysia's Hottest
Music"

Contemporary hits
radio (CHR) playing the
best and latest Chinese
music with a dash of
English music - "You
are my No.1"

ADVERTISING FOCUS

Brands targeting Malay
youth,
telecommunications,
FMCG

Brands targeting urban
youth,
telecomunications,
lifestyle

Brands targeting
Chinese youth,
telecomunications,
FMCG

PRIVATE & CONFIDENTIAL



\ B RADIO NETWORKS RESULTS BY STATION : H1 2010 H

RM'000

Fly FM One FM

NET REVENUE (AFTER ROYALTIES)

2010 17,617 5,081 4,066 26,764
2009 15,972 4147 2,128 22,847
Growth % 10 23 49 17

EBITDA / (LBITDA)

2010 11,563 47 754 12,364
2009 10,219 51 (304) 0,876
Growth % 13 (8) >100 25

DEPRECIATION

2010 (170) (433) (379) (982)
2009 (218) (388) (121) (727)
Growth % 22 (12) (>100) (35)
PBT / (LBT)

2010 11,393 (386) 375 11,382
2009 10,001 (337) (515) 9,149
Growth % 14 15 >100 24

PRIVATE & CONFIDENTIAL



MALAY STATIONS LISTENERSHIP ACROSS KEY DE!\I

Source:

Hot FM is #1 across its key demographics.

M HOTFM MERA M SINAR I SURIA
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\ - ENGLISH STATION LISTENERSHIP ACROSS KEY DE!\H

FLY FM performs well across its key demographics 9 clearly the #2 station -
delivering significantly  better reach than MIX

W HITZ HWFLYFM EMIX M REDFM M
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Malaysia's Hottest Music
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Source: Nielsen Radio Audience Measurement (RAM) Survey 1, 2010
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‘ ﬁprimaCHINESE STATIONS LISTENERSHIP ACROSS KEY DE
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SECTION 2.5 : NEW MEDIA




OUR HOMEPAGES
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