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SECTION 1 : OVERVIEW




MEDIA PRIMA BERHAD TODAY
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- Share capital @ 31/1 —— —_______ Group borrowings: \\
Issued & paid -up share capital —-=9453m s & Hire Purchase) = RM483.5m
| Extracts from Balance Sheet @ 31/12/09 — PDS Ratings (RAM) = AAAbg (MTN), P1 (CP)
- S/holders funds =RM958.1m
Total assets =RM2,121.5m
Cash

= RM149.9m




. - ADERBYMEDIA ;

TV
37%

, Radio
N/papers R;;I)O N/psaﬁ)zrs 5%
52% Outdoor
2%
Others Others
4% 5%
FYE 2009 FYE 2008
RM Million Newspapers Radio  Outdoor Others
FYE 2009 3,407 2,446 362 112 288 6,615
FYE 2008 3,321 2,161 292 96 290 6,160
% Change 3 13 24 17 (1) 7

Source : AC Nielsen

A Shiftin advertising spending pattern from Newspaper to TV. TV Share in 2002 was 26%

A The shift of 1% annually benefited MPB; in a market with real ADEX of ~RM3.5b, the shift
enables MPBto continue to grow faster than the market, especially given that MPB controls

~80% of TVADEX
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SECTION 2 : PERFORMANCE REVIE




SECTION 2.1 : MEDIA PRIMA GROUF




CONSOLIDATED RESULTS FYE 2009

RM'OOO
FYE 2009

FYE 2008

%06

CHANGE

GROSS REVENUE

NET REVENUE
ROYALTIES

DIRECT COSTS
CONTRIBUTION

OTHER INCOME

OVERHEADS
EBITDA BEFORE EI

INT & FINANCE CHARGES
DEPRECIATION & AMORTISATION

PROFIT BEFORE ASSOCIATE
NSTP
PROFIT BEFORE TAX BEFORE EI

EXCEPTIONAL ITEMS ("EI')

PROFIT BEFORE TAX
TAXATION

PATAMI - CONTINUING OPERATIONS

SUBSIDIARY HELD FOR SALE:
OPERATIONAL LOSSES
GAIN ON DISPOSAL

PATAMI

PATAMI EXCLUDING EI - CONTINUING
OPERATIONS

A B (A - B)
899,040 947,257 5)
744,029 781,290 (€S))

(3,032) (3,192) 5
740,997 778,098 5)
(270,003) (287,390) 6
470,994 490,708 )
9,478 31,922 (70)
(324,326) (314,300) (3)
156,146 208,330 25)
(24.,449) (20,308) (20)
(50,388) (46,422) (9)
81,309 141,600 “43)
16,514 20,529 (20)
97,823 162,129 4ao0)
178,021 (2,865) =100
275,844 159,264 73
(23,988) (41,561) 42

251,856 117,703 =100

(95,294) (31,680) (>=100)
38,238 - 100

194,800 86,023 =100

73,835 120,568 39)
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\ - SUMMARY OF CONSOLIDATED RESULTS

A Therecovery of Malaysian economy coupled with the Gr o u efforss in boosting
sales have helped the Group minimise its contraction in revenue to 5% for the
2009 against 2008.

A TVNet wo cdantsndous recovery in its revenue performance, as it registered a
decline in revenue of only 8% against 2008 compared to 17% reduction in 1Q09.

A Radio Network grew by 20% against last year due to growth in Hotfm and new
revenue stream from Onefm .

A Including 2 months results of Kurnia, Outdoor registered a growth of 4% against
2008.

A Savings in direct costs achieved mainly from TV Networks due to cost controls
over both in-house and syndicated contents, repeats of highly rated contents as
well as deferment of high cost contents .

EBITDA A Overheads grew by a marginal 3% due to cost control measures .

A However, due to the relatively fixed costs nature of the business, the decline in
revenue has resulted in a fall to EBITDA

A Interest charges increased by 21% against 2008 due to the additional debt raised
together with the rise in the rate of short term papers .

(LBT)/ PBT A Depreciation charges increased by 9% against 2008 due to planned capital

BEFORE E| expenditure on broadcasting, studio and engineering related equipment .
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\ - SUMMARY OF CONSOLIDATED RESULTS

A The Group recorded PATAMI of RM194.8 million against RM117.7 million in FYE

(LATAMI)/ 2008,

PATAMI A Excluding the exceptional items, and share of losses from Primedia, the Group
CONTINUING recorded PATAMI of RM73.8 million .

OPS

A Exceptional items relate to negative goodwill of RM216 milion due to the
EXCEPTIONAL acquisition of majority stake in NSTP Thisgain was mitigated by the impairment
ITEMS AND of properties, provision for doubtful debt, and write-down of programme stock
LOSSES amounting to RM38.1 million .

PRIMEDIA A The group has fully accounted for the impact of the losses at MPI Philippines,
which amounted to loss of RM95.3 million, and this has been partially off-set by a
gain on disposal of RM38.2 million .
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e CONTINUED IMPROVEMENT IN FINANCIAL PERF

Revenue has
> tripled since
2000 (6-year
COMPLETION OF DEMERGER CAGR about

j— 20.4%)

NEW MANAGEMENT FOR THE GROUP FROM 2002 ONWARDS

2003* 2004 2007 2008
(RMm) (RMm) (RMm) (RMm)

Net revenue 22157 § 24436 27926 32841  691.34 78129 |744.03

EBITDA before El (45.91) 65.10 77.48 85.94 197.15  208.33 |156.15

El (Excluding NSTP's EI) 0.00 0.00  162.71 0.00 3.40 (2.87) 178.02 gEi'VTV%’;

EBITDA after E (4591) § 6510 24019 8594 20055 20546 33417 oo
2000;

Associate 0.03 (0.03) 5.79 5.10 14.04 20.53 1651  [eached

the

PBT (130.04) (7.16)  184.45 49.43 149.10 159.26 27584 uooo

PATAMICONTINUING OPS  (144.04) § (16.90)  170.28 37.71 117.44 117.70  251.86 m;(;'gé”

Weighted average 170.31 § 170.31 170.31  540.66  817.21 84548 945.30

number of shares (m)

EBITDA margin excl. El (%) (20.72) 26.64 27.74 26.17 28.52 26.66  20.99

EPS excluding El (sen) (84.58) (9.92) 4.44 6.97 13.95 14.26 7.81

*TV3 group only

Source: Media Prima financials PRIVATE & CONEIDENTIAL



\ M STRONG BALANCE SHEET

RM million
Paid-Up Capital 945.3
Shareholders Funds 958
Net Assets 958
Cash 143
Net Debt 901
Net Gearing 1.06
Net Debt / EBITDA 5.77
PDS Rating AAAbg (MTN), P1 (CP)

Source: Media Prima financials PRIVATE & CONFIDENTIAL



MPB GROUP RESULTS BY MED&GRALH2008

GROSS REVENUE
2009

2008

Growth %

NET REVENUE (AFTER ROYALTIES)

2009
2008
Growth %

EBITDA BEFORE EI

2009
2008
Growth %

DEPRECIATION & INTEREST EXPENSES

2009
2008
Growth %

PBT/ (LBT) BEFORE ASSOCIATE BEFORE
El - CONTINUING OPERATIONS

2009
2008
Growth %

* Inclusive of consolidation adjustments

686,349
742,861

)

546,210
589,233

)

131,497
169,690
(23)

33,307
28,705
16

98,190
140,985
(30)

Radio

63,942
53,487
20

53,470
41,891
28

24,575
21,508
14

1,765
1,553
14

22,810
19,955
14

RM'000

Outdoor

101,945
98,441
4

96,284
98,441

@)

37,601
35,580

6,652
6,743

(€]

30,949
28,837

New Media

10,845
3,222
>100

9,071
3,222
>100

57
(8,675)
>100

1,402
1,236
13

(1,345)
(9,911)
86

Corporate
& Others*

35,959
49,246
(27)

35,962
45,311
(21)

(37,584)
(9,773)
(>100)

31,711
28,493
11

(69,295)
(38,266)
(81)

Total
Actual

899,040
947,257

®)

740,997
778,098

®)

156,146
208,330
(25)

74,837
66,730
12

81,309
141,600
(43)

PRIVATE & CONFIDENTIAL



prima

SECTION 2.2 : TV NETW




M TV NETWORKS RESULTS BY STATION : 2009 vs 2@&

RM'000

8TV

GROSS REVENUE
2009

2008

Growth %

NET REVENUE (AFTER ROYALTIES)
2009

2008

Growth %

EBITDA / (LBITDA) BEFORE EI
2009

2008

Growth %

DEPRECIATION & INTEREST EXPENSES
2009

2008

Growth %

PBT / (LBT) BEFORE EI
2009

2008

Growth %

440,417
469,243

(6)

358,668
386,060

(7)

121,126
135,576
(11)

20,878
17,388
20

100,248
118,188
(15)

89,910
116,919
(23)

62,164
74,796
(17)

1,001
6,758
(85)

5,048
3,809
33

(4,047)
2,949
(>100)

91,271
101,612
(10)

75,284
86,650
(13)

16,046
28,024
(43)

1,359
1,315
3

14,687
26,709
(45)

64,751
55,087
18

50,094
41,727
20

(6,676)
(668)
(>100)

6,022
6,193

(3)

(12,698)
(6,861)
(85)

686,349
742,861

(8)

546,210
589,233

(7)

131,497
169,690
(23)

33,307
28,705
16

98,190
140,985
(30)
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Malay 15+ Viewers

TV VIEWERSHIP SHARE (FTA & PAY TV)

Urban 15 to 34 Viewers
Dec Jan-Dec Jan-Dec

Total 6+ Viewers Chinese 6+ Viewers
Station Jan -Dec Jan -Dec Jan-Dec Jan-Dec Jan-Dec Jan-
2009 2008 2009 2008 2009 2008 2009 2008
== 30% 32% 4% 5% 28% 30% 42% 44%
@ 6% 6% 21% 18% 6% 6% 2% 3%
= 5% 5% 19% 16% 5% 5% 2% 2%
9% 7% 2% 2% 7% 7% 10% 8%
I 50% 50% 45% 41% 47% 48% 56% 57%
5% 7% 1% 1% 3% 5% 7% 11%
10% 10% 6% 10% 9% 8% 12% 9%
35% 33% 48% 48% 41% 39% 25% 23%
-\_\_‘---_"-"-_‘———__

astro

A Malntalnl\g\market leadership position, i.e. V|ewersh|p share for TVN at 50% despite strong__

competition from RTM and pay TV. ‘—

—

Source : Nielsen Media Research

—



, - TOP 10 CHANNELS WATCHED : 2009 vs 2008

TOTAL 6+ CHINESE 6+ MALAY 15+
STN 2009 STN 2008  STN 2009 STN 2008 STN 2009 STN 2008

1 TV3 30 TV3 32 ntv/ 21 ntv/ 18 TV3 41 TV3 44

2 RTM2 10 RTM2 10

3 V8 9§ RTM1 7 HUAHEE 8 RTM2 10 TvV9 10 RTM2 9
4 ntv/ 6 TV9 7  WLT 7 WLT 9 RTM1 7 TV9 9
3) 6 RTM2 6 AEC 6 RIA 5 RIA 4
6 RTM1 5 AEC 5 OTH.A. 6 PRIMA 5 PRIMA 4
7 RIA 3 RIA 3 OTH.A. 5 HUAHEE 6 ntv/ 2  ntv/ 3
8 PRIMA 3 SUN-TV 3 TV3 4 TV3 5 CERIA 2

9 SUN-TV 3 PRIMA 3 XHE 4  XHE 4 CERIA 2
10 CERIA 2 CERIA 2 TVBS 2 TVBS 2 OASIS 1 KIRANA 1

Source: Nielsen Media Research



TV ADEX SHARE BY STATIONS : 2009 vs 2008

waWnn

2009
NON DISCOUNTED
GROSS REVENUE

Saluran Informasi

18

- % 43 16 17 13 90 2 8 100
- RM'000 1,040,873 401,946 413,850 345,092 2,201,761 49,790 194,826 2,446,377
Growth % 7 17 3 50 13 (26) 30 13
DISCOUNT FACTOR * *
- % 58 77 78 81 69 60 60 68
- RM'000 (600,456) (310,675) (323,940) (280,341) (1,515,412) (29,874) (116,896) (1,662,182)
GROSS REVENUE
- % 56 12 11 9 88 3 10 100
- RM'000 440,417 91,271 89,910 64,751 686,349 19,916 77,930 784,195
Growth % (6) (10) (23) 18 (8) (25) 30 (5)
2008
NON DISCOUNTED
GROSS REVENUE
- % 45 16 19 11 90 3 7 100
- RM'000 068,847 343,179 402,133 230,026 1,944,185 66,976 150,034 2,161,195
DISCOUNT FACTOR * *
- % 52 70 71 76 62 50 50 61
- RM'000 (499,604) (241,567) (285,214) (174,939) (1,201,324) (33,488) (75,017) (1,309,829)
GROSS REVENUE
- % 57 12 14 7 90 3 7 100
- RM'000 469,243 101,612 116,919 55,087 742,861 26,791 60,013 829,665

* Based on estimates
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SECTION 2.3 : RADIO NET\




. e LISTENERSHIP : HOTfm

X Dl

Era decreased by 230,000 e S TN
7000 listener since last survey
THE #1 RADIO STATION IN
6000 4 | MALAYSIA
HOT increased to 3,802,000
5000 listeners since last survey

t

4000
3000
2000
1000
0
ERA HOT FM SINAR XFM SURIA
M Survey 1/C. Survey 2/06 i Survey 1/07 H Survey 2/07
& Survey 1/08 & Survey 2/08 & Survey 1/09 & Survey 2/09

Nielsen Radio Audience Measurement (RAM) Survey 2, 2009

PRIVATE & CONFIDENTIAL



. - LISTENERSHIP : FLYfm “

1600

1400

1200

1000

800

600

400

200

Malaysia's Hottest Music

FLYFM IS THE
NO. 2 ENGLISH RADIO
STATION IN MALAYSIA

FLY gathered more than
700,000 listeners

HITZ FLY FM MIX LITE FM
M Survey 1/06 M Survey 2/06 i Survey 1/07 M Survey 2/07
M Survey 1/08 & Survey 2/08 & Survey 1/09 & Survey 2/09

Nielsen Radio Audience Measurement (RAM) Survey 2, 2009.
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. B ONEf6 MAKING INROADS TO LUCRATIVE CHINESE rﬂ

279,000

S1 2009

519,000

36%
INCREASE

S2 2009

Nielsen Radio Audience Measurement (RAM) Survey 2, 2009.

*2Reno,|

ACHIEVES MORE THAN 500K
LISTENERS SINCE ITS LAUNCH
IN JANUARY 2009

PRIVATE & CONFIDENTIAL



Jules & Prem

Fly FM Rush Hour

4pm -8pm, Monday - Friday

- Sl 1E0 Musilc
af"‘ h '
”.ﬁ‘/ ‘?\ SteveRipmE4pm
I > { Basil & Hafiz
SN, Fly FM Night Flight
8pm - 12am, Monday - Friday

-

—

%
> o Ryan Seacrest

HotFM Jam

RADIO : ON-AIR

HotFM AM Krew

6 - 10 Pagi, Setiap Isnin - Jumaat

&w 4 Petang - 8 Malam, Setiap Isnin - Jumaat



