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SECTION 1 : OVERVIEW




o MEDIA PRIMA BERHAD TODAY

Television Print Media Outdoor Content New International
Broadcasting Media Creation Media Division
100% 97.86% 100%
. NSTP oLG Medid

gl

v
Il

NETWORK
PORTALS

v

& 0

> STRATS T

g DERITA HARIAN

o IVICTrO K URNIA

—>
89%
FACT SHEET
Share capt 9/10 Group borrowings: —— =
| Issued & paid -up Sharecapi - = 999.5m\ (excl. Overdrafts & Hire Purchase) = 31.6m
, Extracts from Balance Sheet @ 30/09/10 PDS Ratings (RAM) = AAADbg . =
- S/holders funds =RM1,161.8m
—| Total assets =RM2,1729m—_

Cash = RM297.8m
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Radio \_Radio
\ 5% \ 6%
Outdoor Others Outdoor

2% 504 2%
Others
4%
9 MONTHS 2010 9 MONTHS 2009

RM Million Newspapers Outdoor Others Total
9 months 2010 2,850 3,347 289 90 244 6,821
9 months 2009 2,468 1,709 260 83 206 4,726

% Change 15 96 11 8 18 44

* 2010 include Astro for TV

Source : Nielsen Media Research
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M MPB GROWHARE OF ADEX

Revenue Contribution 201( Revenue Contribution 200¢

Outdoor- Ad _, Outdoor- | Outdoor- Ad
Rev New Media
1%

Others New Media
1%
Radio

0
Print h TN
Circulation_———7
20%
Print Ad
24%
ETYN B PrintAd PrintCirculation ™ Radio

ETVN B PrintAd Print Circulation ™ Radio

¥ Qutdoor- Ad Rev W Qutdoor-Others - W New Media B Qutdoor- Ad Rev B Qutdoor-Others B New Media

YTD SEPT 2010 YTD SEPT 2009*

A WIDER BASE OF REVENUE SOURCE

* NSTP was not a subsidiary in 20009.
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SECTION 2 : BUSINESS REVIE




prima

MPB GROUP CONSOLIDATED RESULTS

RM'O0O0O
YTD SEPT 2009

YTD SEPT 2010

NET REVENUE
ROYALTIES

DIRECT COSTS
CONTRIBUTION

OTHER INCOME
OVERHEADS
EBITDA BEFORE EI

INT & FINANCE CHARGES
DEPRECIATION & AMORTISATION

PROFIT BEFORE ASSOCIATE

- ASSOCIATES - OPERATIONS
- EIl

PROFIT BEFORE TAX BEFORE EI
EXCEPTIONAL ITEMS CEI')

PROFIT BEFORE TAX
TAXATION

PROFIT AFTER TAX
MINORITY INTEREST

PATAMI - CONTINUING OPERATIONS

LOSSES FROM SUBSIDIARY ACQUIRED
EXCLUSIVELY FOR SALE

PATAMI

PATAMI EXCLUDING ElI - CONTINUING
OPERATIONS

PATAMI EXCLUDING ElI & NSTP -
CONTINUING OPERATIONS

EBITDA excluding EIlI 26
PATAMI excluding EIlI 26

A (=
1,135,372 525,531 =100

(2.612) (2,109) 24a)
1,132,760 523,422 =100

(382,944) (202,226) (89)
749,816 321,196 =100
15,197 6,745 =100
“a97.674) (220.,528) (=100)
267,339 107.413 =100

(z24.,521) (17.887) S7)
(75,650) (35,702) (=100)
167,168 53,824 =100

5,207 6,947 (25)

_ 4,377 100
172,375 65,148 =100
13,552 (927) =100
215,927 64,221 =100
(55,464) (25,201) (>100)
160,463 39,020 =100
(6,369) - (1L00)
154,094 39,020 =100

- (36,533) 100
154,094 2,487 =100
110,542 35,570 =100
63,072 28,623 =100

249% 209%6
1020 7 2o
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ﬁ SUMMARY OF CONSOLIDATED RESULTS

() REVENUE

Group
A Mal ay ddreaaSted GDP of 4.9% in Q3 2010 vs. -1.2% in Q3 2009.

A YTDSeptember 2010 revenue improved by >100% against YTDSeptember 2009.
A Excluding NSTPthe g r o u @v@isue grew by 22% from YTDSeptember 2009.

Vv
A TVNetworks revenue grew by 22% against YTDSeptember 2009.
A The economic recovery has returned ¢ u s t o ntenfiderice resulting in increase in Ad Spend.

Print Media
A NSTPg r o u mvesue exceeded 2009 revenue by 14%.
A Ad revenue grew by 18% while circulation revenue grew by 9%.

Radio
A Radio Network revenue grew by 17% against YTDSeptember 2009.

Outdoor Media
A Outdoor Media Division registered a growth of 48% against Q3 2009.
A Excluding Kurnia, the Outdoor Media Division recorded a 15% growth against YTDSeptember 20009.

New Media
A New Me d i setesue dropped by 7% from 2009
A Direct impact of improved TVrevenue on Catch Up TV
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ﬁ SUMMARY OF CONSOLIDATED RESULTS

(I EBITDA
A EBITDAbefore Elimproved by 55% against YTDSeptember 2009 after excluding NSTP
A EBITDAmargin stood at 24%, surpassing 2009 of 20%.
A Direct cost:
A Direct cost increased by 89% compared to YTDSeptember 2009 due to consolidation of NSTP
A Excluding NSTPdirect costs increased by 7%.
A Out d o dird sost increased by 43% compared to YTDSeptember 2009 mainly due to consolidation of
Kurnia Outdoor and the increase in site rental and production cost in line with the increase in production
revenue .
A Other income :
A Increased by >100% against YTD September 2009 due to increased facilities rental and consolidation of
other income from NSTP
A Overheads :

A Increased by >100% due to consolidation of NSTPgroup .

A Excluding NSTP,the increment was 24% compared to YTD September 2009 due to salary increment,
provision for doubtful debts and accrual of profit target based consideration for the 9% acquisition of Kurnia
in Q2 2010 as required under FRS3.

A The Group achieved savings in Human Resource costs, Occupancy costs (lower utility costs & rental rates
charged), A&P, Repairs & Maintenance and Travelling costs.
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ﬁ SUMMARY OF CONSOLIDATED RESULTS

(1) FINANCE COSTS

A Finance cost increased by 37% against YTDSeptember 2009.
A Attributable to additional term loan drawn in 2009 to repay CPs, bonds issued in March 2010 and higher
interest rate.

(IV) DEPRECIATIONAND AMORTISATION

A Excluding NSTPdepreciation and amortisation increased by 14% against YTDSeptember 2009.
A Attributable to the newly rolled -out Integrated Broadcast Systems( 6 1 BS0)
A Increased amortisation attributable to amortisation of Kurnia & N'S T Enéasgibles assets acquired .

(V) SHAREOF ASSOCIATESAND EXTRAORDINARMTEM(EI):

A Share of a s s 0 ¢ i @dfiterspiesents the Gr o u gHare of the result of Malaysian Newsprint Industries Sdn Bhd
(MNI) via NSTP

A Q32009 share of associates relates to NSTPwhich has been consolidated as subsidiary in 2010.

A El relates to negative goodwill from acquisition of 11.8% interest in NSTP,gain on disposal of a land in Bukit
Jelutong and reversal of impairment of properties . These are offset against ESOSexpenses .

(VI) PATAMI:

A The Group recorded PATAMI from continuing operations of RM154.1 million against YTD September 2009 of
RM39.0 million .

A Excluding the El, the Group achieved PATAMI from continuing operations of RM110.5 million, higher than YTD
September 2009 of RM35.6 million .

A PATAMI (excluding El)margin stood at 10%, against YTDSeptember 2009 of 7%.

A EBITDAexcl . EImargin & PATAMI excl . EImargin are lower for Q3 2010 compared to Q3 2009 due to the dilution
impact of consolidating NS T PEBETDA N S T PEBEDA margin lower than that of TV, radio and outdoor

operations .
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prima

RESULTS QUARBNEPRUARTER

RM'000 %
Q2 2010 Q3 2010 Q3 2009 CHANGE

A B c B - A) B -C)

NET REVENUE AFTER ROYALTIES

DIRECT COSTS
CONTRIBUTION

OTHER INCOME
OVERHEADS

EBITDA BEFORE EI

INT & FINANCE CHARGES
DEPRECIATION & AMORTISATION

PROFIT BEFORE ASSOCIATES
- ASSOCIATES - OPERATIONS
-El

PROFIT BEFORE TAX BEFORE EI
EXCEPTIONAL ITEMS ("EI")

PROFIT BEFORE TAX
TAXATION

PROFIT / (LOSS) AFTER TAX

MINORITY INTEREST

PATAMI - CONTINUING OPERATIONS

SHARE OF LOSSES FROM SUBSIDIARY ACQUIRED

EXCLUSIVELY FOR SALE
PATAMI

EBITDA excluding El Margin %
PATAMI excluding El Margin %

394,043 415,748 205,507 6 >100
(141,115) (126,900) (66,775) 10 (90)
252,928 288,848 138,732 14 >100
6,942 3,546 3,318 (49) 7
(171,696) (185,923) (80,882) (8) (>100)
88,174 106,471 61,168 21 74
(9,338) (8,322) (6,422) 11 (30)
(26,581) (25,037) (12,182) 6 (>100)
52,255 73,112 42,564 40 72
5,264 612 3,629 (88) 83
- - 4,377 NA 100
57,519 73,724 50,570 28 46
5,405 20,612 (927) >100 >100
62,924 94,336 49,643 50 90
(23,017) (20,655) (18,653) 10 (11)
39,907 73,681 30,990 85 >100
(3,254) (1,812) - a4 (100)
36,653 71,869 30,990 96 >100
- - (13,728) NA 100
36,653 71,869 17,262 96 >100
22% 26% 30%
8% 12% 13%

HIGHER INVESTMENT IN CONTENT & DIRECT COST
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\ B \ips GROUP RESULTS BY MEDBYGRSEPT 2010

RM'000
QOutdoor Print Corporate Total

Radio Media Media New Media & Others Actual

NET REVENUE (AFTER ROYALTIES)

2010 473,272 43,348 99,037 487,124 6,293 23,686 1,132,760
2009 386,389 37,161 66,784 * 6,760 26,328 523,422
Growth % 22 17 48 100 7) (10) >100

EBITDA / (LBITDA) BEFORE EI

2010 150,242 20,299 36,278 100,995 (5,383) (35,092) 267,339
2009 79,721 17,646 24,201 * 727 (14,882) 107,413
Growth % 88 15 50 100 (>100) (>100) >100

DEPRECIATION &
INTEREST EXPENSES

2010 28,481 1,447 6,857 36,128 1,102 26,156 100,171
2009 23,893 1,150 4,731 * 1,061 22,754 53,589
Growth % (19) (26) (45) (100) 4) (15) (87)

PBT/ (LBT) BEFORE ASSOCIATE
BEFORE EI CONTINUING
OPERATIONS

2010 121,761 18,852 29,421 64,867 (6,485) (61,248) 167,168
2009 55,828 16,496 19,470 * (334) (37,636) 53,824
Growth % >100 14 51 100 (>100) (63) >100

* NSTPwas not a subsidiary in 2009.

NEW MEDIA REPRESENTS STARP COST OF OTONTON
LAUNCHED IN AUGUST 2010
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SECTION 2.1 : TV NETWORK




SEGMENTATION OF OUR TV STATIONS

STATION

4|lll

\ (4

=

XN

TARGEVIEWERS

Mass Market skewed
towards Malay audience,
with progressive mindsets

Malaysian Urban
Households; 25-45 years
old; Kids & Chinese

Young Malaysian Urban,
Chinese; 15-24 years old

Mass Market skewed
towards young semi-urban
and rural Malays

POSITIONING

Channel synonymous with
family, real-life,
entertainment and news
content leaning towards
cultural proximity -
"Inspirasi Hidupku"

Television as an escapade
TiAMy Feel Good

Tastemaker, energetic and
differentiation in content 1
AnWe are differ

Young semi-urban Malays
skewed content with a
mixture of drama, real-life
and current affairs - "Dekat
Di Hati"

ADVERTISING FOCUS

Fast moving consumer
goods ("FMCG") products,
communications, services,
transportation

Brands targeting the
Malaysian Urban middle to
high class; image products
and lifestyle

Brands targeting the
Young Urban; sports,
energy drink, fashion, and
Chinese viewers; health
and wealth related

FMCG products, non
traditional advertisers,
government
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TV NETWORKS RESULTS

NET REVENUE (AFTER ROYALTIES)

DIRECT COSTS
CONTRIBUTION

OTHER INCOME
OVERHEADS

EBITDA

EXCEPTIONAL ITEM (EI)

EBITDA AFTER EI
INTEREST & DEPRECIATION

PROFIT BEFORE TAX
TAXATION

PROFIT AFTER TAX

PATAMI EXCLUDING EI

EBITDA excluding ElI %
PATAMI excluding El %

RM'000

YTD SEPT 2010 YTD SEPT 2009

A

B

%

CHANGE

A-B

473,272 386,389 22
(146,405) (149,086) 2
326,867 237,303 38
6,400 3,987 61
(183,025) (161,569) (13)
150,242 79,721 88
(13,837) (927) >100
136,405 78,794 73
(28,481) (23,893) (19)
107,924 54,901 97
(32,857) (16,735) (100)
75,067 38,166 97
88,904 39,093 >100
32% 21%
19% 10%

FlriIvAalCL o C\UINIILVCIN L 1AL



\ M TV NETWORKSYEAR COMPARISON

RM'000 %
YTD SEPT 2010 YTD SEPT 2009 YTD SEPT 2008 CHANGE

A B C A-B A-C

NET REVENUE (AFTER ROYALTIES) 473,272 386,389 423,806 22 12
CONTRIBUTION 326,867 237,303 266,069 38 23
EBITDA 150,242 79,721 103,140 88 46
PROFIT AFTER TAX 75,067 38,166 56,220 97 34

A As the Malaysian economy recovers, TVN et wo reikedue has now returned to the
2008 level with a positive variance of 12%

A Increased revenues and effective cost management had resulted in 8 Cont r i b
and 60 E B | ofigher than the 2008 achievement by 23% and 46% respectively

A Positive variance in revenue had resulted in bottom line improvement by RM18.8
million when compared to 2008

PRIVATE & CONFIDENTIAL



TV NETWORKS RESULTS BY®TRDISEPT 2010

NET REVENUE AFTER ROYALTIES

2010
2009
Growth %

EBITDA / (LBITDA) BEFORE EI

2010
2009
Growth %

DEPRECIATION & INTEREST
EXPENSES

2010
2009
Growth %

PBT / (LBT) BEFORE EI

2010
2009
Growth %

305,390
253,077
21

119,146
81,386
46

19,454
14,764
(32)

99,692
66,622
50

RM'000

ntv7

58,592
44,257
32

7.376
(1,123)
>100

3,701
3,709

3,675
(4,832)
>100

8TV

66,767
55,014
21

23,488
8,345
>100

922
992

22,566
7,353
>100

42,523
34,041
25

232
(8,887)
>100

4,404
4,428

(4,172)
(13,315)
69

473,272
386,389
22

150,242
79,721
88

28,481
23,893
(19)

121,761
55,828
>100
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TV VIEWERSHIP SHARE (FTA & PAY TV)

Urban 15 to 34 Viewers Malay 15+ Viewers
YTD Sept YTD Sept

Total 4+ Viewers Chinese 4+ Viewers
YTD Sept YTD Sept YTDSept YTD Sept YTD Sept YTD Sept
2010 2009 2010 2009 2010 2009 2010 2009
== 2% 30% 4% 5% 19% 23% 40% #%
a 5% 6% 19% 21% 6% 6% 2% 2%
% 5% 5% 21% 18% % 6% 1% 2%
8% 9% 1% 2% 4% 5% 9% 11%
I"EI 46% 50% 45% 46% 36% 40% 52% 56%
ﬁ 6% 5% 1% 1% 3% 3% 8% 7%
11% 10% 4% 6% % 6% 13% 12%
50% 47% 54% 51% 27% 25% —

astro 37% 35%
- ] \ —— },

—Source : Nielsen Audience Measurement (NAM)
Fragmentation of audience due to launch of new channels

A



TOP 10 CHANNELS WATCHED (FTA & PAY TV) &

TOTAL 4+ CHINESE 4+ MALAY 15+
Jan-Sept Jan-Sept Jan-Sept Jan-Sept Jan-Sept Jan-Sept
STN 2010 STN 2009 STN 2010 STN 2009 STN 2010 STN 2009

1 TV3 28  TV3 30 8TV 21 ntv7 21 TV3 39 TV3 42
2 RTM2 11  RTM2 10 'ntv/ 19 8TV 19 RTM2 13 RTM2 12
3 HUAHEE 8 HUAHEE 9
4 RTM1 6 ntv7 6 WLT 7 WLT 7 RTM1 8 RTM1 7
5 8TV 6 8TV 5 AEC 5 RTM2 6 PRIMA 5 PRIMA 5
6 ntv/ 5 RTM1 4 XHE 4 OTH. A. 5 RIA 5 RIA 4
7 SUN-TV 4 RIA 3 RTM2 4 AEC 5 CERIA 2 ntv7 2
B ——
8 PRIMA =~ _SUN-TV 3 OTH. A. 3 TV3 5 ntv7 2 CERIA 2
— e __ | — i —
9 RIA™ 3 PRIMA S 3 XHE 4 8TV 2 8TV 2
10 CERIA 2 CERIA 3 TVBS 2 TVBS 2 AXN 1 OASIS 1

Source : Nielsen Audience Measurement (NAM)
A Fragmentation of audience due to launch of new channels
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TV ADEX SHARE BY STATIONS -

3 A 0 = O O
=t Saluran Informasi Dunia Ria

YTD SEPT 2010

NON DISCOUNTED
GROSS REVENUE

- % 40 17 16 14 87 3 10 100
- RM'000 829,809 356,086 334,784 279,640 1,800,319 55,819 205,940 2,062,07¢
Growth % 14 26 19 20 18 41 46 21
DISCOUNT FACTOR
- % 55 77 76 81 67 60 * 60 ° 66
- RM'000 (455,768)  (274,786) (254,563) (225,872) (1,210,989) (33,491) (123,565) (1,368,04¢
GROSS REVENUE
- % 54 12 12 8 85 3 12 100
- RM'000 374,041 81,300 80,221 53,768 589,330 22,328 82,375 694,033
Growth % 18 21 27 20 20 13 17 19
YTD SEPT 2009
NON DISCOUNTED
GROSS REVENUE
- % 43 17 16 14 89 2 8 100
- RM'000 730,698 282,842 281,697 233,079 1,528,316 39,503 141,120 1,708,93¢
DISCOUNT FACTOR
- % 57 76 77 81 68 50 * 50 * 66
- RM'000 (414,874)  (215,822) (218,312) (188,239) (1,037,247) (19,753)  (70,557) (1,127,55;
GROSS REVENUE
- % 54 12 11 8 84 3 12
- RM'000 315,824 67,020 63,385 44,840 491,069 19,750 70,563 581,382

* Based on estimates
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NSTP

PRINT MEDIBEGMENTATION

NEWSPAPER

TARGET VIEWERS POSITIONING

New Malays, young age
20-39 years old, dynamic
and progressive Malaysian

Young people who are
looking for entertainment,
shopping news and

lifestyle features

ADVERTISING FOCUS

FMCG products,
communications, services,
transportation

From all walks of life,
working class to students,
housewives, business
people and decision
makers

People who have an open
mind and are drawn to
new and interesting
products and services

FMCG products,
government, services

STRAMS TIMES

Influential newspaper
addressed to government
and corporate sectors, the

intelligentsia, young
professional and students

Authoritative newspaper
that is responsible for the
well -being and progress of
the nation in

Newspaper of

1

Targeting the Malaysian
Urban middle to high
class; image products and
al | f lifestyled s .
he Nationo

0T

h €

CLEAR SEGMENTATION STRATEGY

Giving advertisers and viewers what they want to capture greater share of viewership and advertising

revenue
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NSTP NSTP GROUP CONSOLIDATED RESULTS
3rd QTR 10 3rd QTR 09 Variance
RM'000 RM'000 RM'000 %
Revenue 487,124 428,756 58,368 14
EBITDA 100,995 52,187 48,808 94
Depreciation (34,858) (34,188) (670) 2)
Finance Cost (1,270) (1,706) 436 26
Profit before associated
companies 64,867 16,293 48,574 >100
Associated companies 5,207 5,704 (497) (9)
Profit before exceptional
items 70,074 21,997 48,077 >100
Exceptional items 7,807 10,110 (2,303) (23)
Profit before tax 77,881 32,107 45,774 >100
Taxation (16,856) (5,949) (10,907)| (>100)
Profit after tax 61,025 26,158 34,867 >100
EBITDA Margin 20.7% 12.2%
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il NSTPSUMMARY OF CONSOLIDATED RESULTSH

() REVENUE

A Higher by RM58.37m or 14%; due to increase in Ad revenue and circulation revenue by 18%
and 9% respectively

(1) EBITDA
A Higher by RM48.8m or 94% due to higher revenue by 14% and lower operating expenditure by
3%.

A Direct cost lower by RM23.65m due to lower average newsprint price and higher newsprint
yield at printing plants.

A Other income is slightly higher by 3%

(111) DEPRECIATIONAND AMORTISATION

A Higher by 2% due to the impact of depreciation on impairment loss written -back

(IV) EXCEPTIONALUTEMS
A Lower by 23% due to the impact of ESOScost being recognized .

(V) PATAMI:
A Higher by >100% contributed by 14% growth in revenue and lower direct cost by 12%.
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ol GROUP EBITDA, PBT & PAT

120.0

101.0

RM Million

3rd Qtr'08 3rd Qtr'09 3rd Qtr'10

@ EBITDA HPBT B PAT

PRIVATE & CONFIDENTIAL



il PRINTINDUSTRY MARKET SHARE BY LANGUAGH

507 46

451+

401+

T - -

44—

" -
e — B

“T B B

T B B

T B B

T B B

0_

2007 2008 2009 3rd Quarter 10
B English B Chinese/Others B Malay

Source: Nielsen Media Research
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NSTP

NSTP GROUP REVENUE CONTRIBUTION

90+

2007

2008

2009

H English

HE Malay

3rd Qtr 10
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NSTP NSTP ADVERTISING REVENUE

26% (13%) 8% 11% (4%) 22% 2% (1%) 24% (10%)11%
‘ A 4 A A

T T

100 -

0]
o
!

RM Million
3

AN
o
L

20 1

1st Qtr 2nd Qtr 3rd Qtr 4th Qtr

200702008 W 2009Mm 2010

PRIVATE & CONFIDENTIAL



NSTP

NSTP CIRCULATION REVENUE

RM Million

801

70

60

50+

40-

30-

20-

10+

14%(6%) 13%

6% 6% 7% 2% 6% 5%

(0.29%)14%

1

ir

]

1st Otr

2nd Qtr 3rd Qtr

02007 02008 m 2009 m 2010

4Ath Qtr
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NSTPNEWSPRINT PRICE TREND

NSTP
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| INSTP

HARIAN MET&ROMAJOR SUCCESS

Both circulation and Adex have grown significantly over the last 4 years
Adex - 97% growth in 3 years until 2009, 35% growth in 2010

BO0, 000
350,000 -
300,000 -
250,000 -
200,000 -
150,000 -
100,000 -
50,000 -

2006 2007 2008 2009

i DAILY CIRCULATION COPIES (#  —— ADEX (RM'000)

450,000
400,000

350,000 -
300,000 -
250,000 -
200,000 -
150,000
100,000

50,000

Sept 2009 Sept 2010
s DAILY CIRCULATION COPIES |
— ADEX (RM'000
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SECTION 2.3 : OUTDOOR MEDIA




OUTDOOR MEDIA FINANCIAL RESULTS

RM'O00O

%0

YTD SEPT 2010 YTD SEPT 2009 CHANGE

NET REVENUE 99,037 66,784 48
DIRECT COSTS (50,879) (35,600) “4a3)
CONTRIBUTION 48,158 31,184 54
OTHER INCOME 496 1,215 (59)
OVERHEADS (12,376) (8,198) (51)
EBITDA 36,278 24,201 50
FINANCE CHARGES ) - 100
DEPRECIATION (6,848) 4,731) “4a5)
PROFIT BEFORE EIl and TAX 29,421 19,470 51
EXCEPTIONAL ITEM (E) (1,311) - 100
PROFIT BEFORE TAX 28,110 19,470 44
TAXATION (7,373) (4,032) (100)
PROFIT AFTER TAX 20,737 15,438 34
EBITDA excluding EI 26 37%0 36%0

PATAMI excluding EI 2o 22%%0 23%0

Notes:
Outdoor results include  Kurnia
El is in relation to ESOS charge for ESOS issued to staff of Outdoor division

PATAMI excl. El margin for YTD Sept 2010 is slightly lower compared to prior period mainly due to newly acquired concession f or
Kuching International Airport where the project has just kicked off with minimal revenue at the moment.
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. - NO.1 OUTDOOR GRMARKET SHARE

0
Y045

40
35
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25
20
15
10

S

0

BIG TREE|&leru Utama SeniJaya Spectrum Ganad Gelombang
KURNIA Jaya

M 2008 B TO DATE
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OUR BILLBOARDS COVERAGE

expresswa T .
b \? Kota Kinabalu

ép[ Us International Airport

Bandaran Berjaya

f'/zi‘cafm

l',‘n. _""I )
WALL ,- = el

@m’ﬂe Hm( wﬂ}lﬁ(ﬁ) Pl —

plaza

AlinSentral

SENTRAL

Kuching International
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KURNIA holds several exclusive outdoor; -

I. SPRINT, NPE and Besraya Highway in KL, and the Jelutong Expressway in Penang ; and
li. Strategic buildings and private properties in key market areas.
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OUR BILLBOARDS COVERAGE

Billboards Across Key Cities
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Hari ini, kita duta

Today, we are all ambassadors of
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We listen




