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SECTION 1: OVERVIEW
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Share capi 2/10 Group borrowings: —
Issued & paid-up SF [ = =1,006.7m (excl. Overdrafts & Hire Purchase) = .3m
Extracts from Balance Sheet @ 31/12/10 PDS Ratings (RAM) = AAAbg - -
S/holders funds = RM1,227.2m
Total assets = RM2,215.0m—
Cash = RM317.9m




Radio Radio

4% Yo
Outdoor Ouidsoor
1% 4% 2%

4%
FYE 2010 FYE 2009
RM Million Newspapers Radio Outdoor Others
FYE 2010 3,891 4,840 409 120 350 9,610
FYE 2009 3,407 2,446 362 112 288 6,615
% Change 14 98 13 7 22 45

* 2010 include Astro for TV

Source : Nielsen Media Research
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Revenue Contribution 2010

Outdoor- Radio
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Revenue Contribution 2009

Outdoor - Ad

New Media
1%

uTVN M PrintAd Print Circulation B Outdoor-Others

B Outdoor - Ad Rev W Radio B New Media

FYE 2010

FYE 2009*

A WIDER BASE OF REVENUE SOURCE

* NSTP was not a subsidiary in 20009.
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SECTION 2 : BUSINESS REVIEW
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W CGIER prima

RMNM'OOO
AS AT AS AT

31.12.2010 31.12.2009

Non Current Assets

Property, plant and equipment 728,748 769,488
INnvestment properties 57,850 61,946
Associates 212,374 206,178
Prepaid expenditure 1,882 2,162
Available -for-sale financial assetsY¥investments 1,12 o 3,636
INntangible assets 381,830 403,076
Deferred tax assets 56,491 39,286

1,440,295 1,485,772

Current Assets

Other investments 3,253 -

INnve Nntories 108,515 123,141
Receivables, deposits and prepayments 344,869 325,267

De posits, bank and cash balances 317,931 149,924

774,568 508,332

Non-current aassets held for sale 180 180
TOTAL ASSETS 2,215,043 2,084,284

Non Current Liabilities
Payables 409 o936

Borrowings
Deferred tax liabilities

Current Liabilities
Payables
Borrowings
Taxation

Net Liabilities of subsidiary acqquired exclusively

TOTAL LIABILITIES

Equity and Reserves
Share capital
Reserves

458,947
87,844

392,625
70,720

547,200

464,281

315,029
91,414
4,270

305,806
202,515
12,4471

410,713

520,762

for sale 6,937

964,850

o0985,043

1,006,696
220,454

45,346
12,761

Minority intere sts 23,043 141,134
Total eqquity 1,250,193 1,099,241
TOTAL LIABILITIES AND EQUITY 2,215,043 2,084,284
Net Assets per share (sen) 121 .90 101.35
Gearing ratio (Gross) o.4a4a oO.54
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W CGIER prima

FYE

31.12.2010

=
31.12.2009

Cash flow from operating activities

Receipts from customers
Payments to employees and suppliers of goods and senvices
Income tax paid

- Continuing operation
- Subsidiary acquired exclusiwvely for sale

Net cash flow from operating activities

Cash flow from investing activities

Purchase of property, plant & equipment & investment properties
Proceeds from disposal of a subsidiary acquired exclusively for sale
Interests received

Acquisition of subsidiaries, net of cash acquired *

Dividends received

Proceeds from disposal of PPE & invunt properties

Net cash inflow arising from investing activties:

- Continuing operation

- Subsidiary acquired exclusiwvely for sale

Net cash flow from investing activities

Cash flow from financing activities

Proceeds from issuance of bonds with detachable warrants
Proceeds from issuance of shares

Net drawdown / (repayments) of hire purchase

Interests paid

Net (repayments) / drawdown of borrowings

Increase in restricted fixed deposits

Dividends paid

Net cash inflow arising from investing activties:

- Continuing operation

- Subsidiary acquired exclusiwvely for sale

Net cash flow from financing activities arising from continuing operations

Net (decrease)/increase in cash & cash equivalents
Forex differences

Cash and cash equivalents at beginning of period
Cash and cash equivalents at end of period

1,604,859 835,728
(1,169,438) (742,888)
(51,556) (44,170)
383,865 48,670
1,881 37,017
385,746 85,687
(70,918) (57,330)
- 48,637
4,348 888
(6,930) (33,780)
103 45,423
18,456 2,994
(54,941) 6,832
(909) -
(55,850) 6,832
143,734 -
16,036 909
(5,650) (5,513)
(27,871) (24,449)
(189,732) 116,492
(2,969) (4,187)
(96,486) (80,538)
(162,938) 31,767
(107) -
(163,045) 2,714
166,851 95,233
165 (386)
138,926 44,079
305,942 138,926
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() REVENUE:

Group
Malaysia’s GDP of 5.5% in Q4 2010 vs. 4.4% in Q4 2009.

YTD December 2010 revenue improved by >100% against YTD December 2009.
Excluding NSTP, the group’s revenue grew by 16% from YTD December 2009.

TV
TV Networks revenue grew by 17% against YTD December 2009.
The economic recovery has returned customers’ confidence resulting in increase in Ad Spend.

Print Media
NSTP group’s revenue exceeded 2009 revenue by 15%.

Radio
Radio Network revenue grew by 17% against YTD December 2009.

Outdoor Media
Outdoor Media Division registered a growth of 40% against YTD December 2009.
Excluding Kurnia, the Outdoor Media Division recorded a 14% growth against YTD December 2009.

New Media
Gross revenue registered a growth of 17% due to the improved performance by the TV stations.

PRIVATE & CONFIDENTIAL
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(Il) EBITDA:

EBITDA before El improved by 75% against YTD December 2009 after excluding NSTP.

EBITDA before EI margin stood at 25%, surpassing YTD December 2009 of 21%.

Direct cost:

Direct cost increased by 83% compared to YTD December 2009 du e to consolidation of NSTP.

Excluding NSTP, direct costs increased by 1% due to special p rojects such as Yuan Karnival and various By-
Elections during the period.

Outdoor’s direct cost increased by 38% compared to YTD Decem ber 2009 mainly due to consolidation of Kurnia
Outdoor and the increase in site rental and production cost i n line with the increase in production revenue.

Other income:

Overheads:

Increased by 94% against YTD December 2009 due to increased i ncome from facilities rental, interest income,
Malay Mail printing, sales of unsold newspapers / productio n wastages.

Increased by >100% due to consolidation of NSTP group.
Excluding NSTP, the increment was 5% compared to YTD Decembe r 2009 due to salary increment, higher

provision for bonus and accrual of profit target based consi deration for the 9% acquisition of Kurnia in Q2 2010 as
required under FRS 3. Extended TV transmission hours also co ntributed to the increase in overheads resulting in

additional satellite and telecommunication charges incur red.

The Group achieved savings in Satellite and Occupancy costs (lower utility costs & rental rates charged), vehicle

running costs, regulatory fees and insurance charges.

12
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(111) FINANCE COSTS:

Finance cost increased by 33% against YTD December 2009.
Attributable to additional term loan drawn in 2009 to repay C Ps and bonds issued in March 2010.

(IV) DEPRECIATION AND AMORTISATION:

Excluding NSTP, depreciation and amortisation increased b y 5% against YTD December 2009.
Increased depreciation attributable to the implementatio n of Integrated Broadcast Systems (“IBS”).
Increased amortisation attributable to amortisation of Ku rnia & NSTP’s intangibles assets acquired.

(V) SHARE OF ASSOCIATES AND EXTRAORDINARY ITEM (EI):

Share of associates’ profit represents the Group’s share of the result of the result of Malaysian Newsprint Industries S dn Bhd
(MNI) via NSTP.

YTD December 2009 share of associates relates to NSTP which h  as been consolidated as subsidiary in 2010.

El relates to negative goodwill from acquisition of 12.11% i nterest in NSTP, gain on disposal of a land in Bukit Jelutong a  nd
reversal of provision for outdoor assets. These are offseta  gainst ESOS expenses.

(V) PATAMI:

The Group recorded PATAMI of RM242.3 million against YTD Dec  ember 2009 of RM194.8 million.

Excluding the El and losses from subsidiary held for sale, th e Group achieved PATAMI from continuing operations of RM185 3
million, higher than YTD December 2009 of RM73.8 million.

PATAMI (excluding EI) margin stood at 12%, surpassing YTD De cember 2009 of 10%.

PRIVATE & CONFIDENTIAL



%Ao# %Ao#

'$) & $ $ 5§

The Group’s result has surpassed the high achieveme  nt level in 2008.
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* NSTP was not a subsidiary in 2009.
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TV Networks Radio Networks

* Revenue grew 17%
 EBITDA & PBT grew by 71%
& 92% respectively

Outdoor Media

e  Full consolidation of
Kurnia and Jupiter

* Revenue grew by 40%

« EBITDA & PBT grew by
32% and 31%
respectively

* Revenue grew 17%

e Hotfm, FlyFM & OneFM
achieved revenue growth
of 14%, 17% & 42%

 EBITDA & PBT grew by 31%
& 33% respectively

* In light of the disposal, its
operation has been
reclassified to subsidiary
held for sale contributing
net RM1.6 million of loss
to the Group.

Print Media

* Revenue grew by 15%

 EBITDA & PBT grew by
48% & >100%
respectively

New Media

* Revenue grew by 17%

e LBITDA & LBT both higher
than 2009 to
accommodate tonton’s
gestation period.
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SECTION 2.1 : TV NETWORKS
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STATION

TARGET VIEWERS

Mass Market skewed
towards Malay audience,
with progressive mindsets

Malaysian Urban
Households; 25-45 years
old; Kids & Chinese

Young Malaysian Urban,
Chinese; 15-24 years old

Mass Market skewed
towards young semi-urban
and rural Malays

POSITIONING

Channel synonymous with
family, real-life,
entertainment and news
content leaning towards
cultural proximity -
"Inspirasi Hidupku"

Television as an escapade
— “My Feel Good Channel”

Tastemaker, energetic and
differentiation in content —
“We are different”

Young semi-urban Malays
skewed content with a
mixture of drama, real-life
and current affairs - "Dekat
Di Hati"

ADVERTISING FOCU

Fast moving consumer
goods ("FMCG") products,
communications, services,
transportation

Brands targeting the
Malaysian Urban middle to
high class; image products
and lifestyle

Brands targeting the
Young Urban; sports,
energy drink, fashion, and
Chinese viewers; health
and wealth related

FMCG products, non
traditional advertisers,
government

PRIVATE & CONFIDENTIAL
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 As the Malaysian economy continues to recover, TV Network’s revenue has returned to the 2008

level with a positive variance of 11%

 Increased revenue and effective cost management had furthe r resulted in ‘Contribution’ and
‘EBITDA’ registering higher than 2008 by 26% and 39% respect ively

 Positive variance in revenue had resulted in bottom line imp rovement by RM49.7 million when
compared to 2008
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Total 4+ Viewers Chinese 4+ Viewers Urban 15t0 34 Vi ewers Malay 15+ Viewers
Station Jan- Dec Jan- Dec Jan- Dec Jan- Dec Jan- Dec Jan- Dec Jan- Dec Jan- Dec
2010 2009 2010 2009 2010 2009 2010 2009
== 28% 30% 3% 4% 26% 28% 39% 42%
o
L 7 5% 6% 19% 21% 5% 6% 2% 2%
% 6% 5% 21% 19% 6% 5% 2% 2%
8% 9% 1% 2% 6% 7% 10% 10%
50% 51% 56%
6% 5% 1% 1% 4% 3% 9% 7%
(= 10% 10% 4% 6% 9% 9% 12% 12%
astro 38% 35% 50% 48% 43% 41% 28% 25%

—

= X\\ — 7 ﬂ\:‘

—Source : Nielsen Audience Measurement (NAM) —_—
. Fragmentation of audience due to launch of new channels
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TOTAL 4+ CHINESE 4+ MALAY 15+
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Source : Nielsen Audience Measurement (NAM)
. Fragmentation of audience due to launch of new channels
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2010
NON DISCOUNTED
GROSS REVENUE

- % 40 17 16 13 87 3 10 100

- RM'000 1,161,378 500,509 471,979 386,239 2,520,105 75,782 296,586 2,892,473
Growth % 12 25 14 12 14 52 52 18
DISCOUNT FACTOR

- % 56 77 77 81 68 60 * 60 ° 67

- RM'000 (647,080) (387,838)  (361,592) (311,466)  (1,707,975) (45,468)  (177,953) (1,931,396)
GROSS REVENUE

- % 54 12 11 8 85 3 12 100

- RM'000 514,208 112,671 110,387 74,773 812,129 30,314 118,633 961,076
Growth % 16 22 22 14 17 22 22 18

2009

NON DISCOUNTED
GROSS REVENUE

- % 43 16 17 14 90 2 8 100

- RM'000 1,040,930 401,946 413,903 345,141 2,201,920 49,790 194,826 2,446,536
DISCOUNT FACTOR

- % 57 77 78 81 69 50 * 50 ° 67

- RM'000 (596,065) (309,753)  (323,085) (279,736)  (1,508,639) (24,897) (97,410) (1,630,946)
GROSS REVENUE

- % 55 11 11 8 85 3 12 100

- RM'000 444,865 92,193 90,818 65,405 693,281 24,893 97,416 815,590

* Based on estimates
PRIVATE & CONFIDENTIAL



SECTION 2.2 : PRINT MEDIA
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NSTP

NEWSPAPER

TARGET VIEWERS

New Malays, young age
20-39 years old, dynamic
and progressive Malaysian

POSITIONING

Young people who are
looking for entertainment,
shopping news and

lifestyle features

ADVERTISING FOC

FMCG products,
communications, services,
transportation

From all walks of life,
working class to students,
housewives, business
people and decision
makers

People who have an open
mind and are drawn to
new and interesting
products and services

FMCG products,
government, services

STRAIS TIMES

Influential newspaper
addressed to government
and corporate sectors, the

intelligentsia, young
professional and students

Authoritative newspaper

that is responsible for the
well-being and progress of
the nation in all fields. “The
Newspaper of The Nation”

Targeting the Malaysian
Urban middle to high
class; image products and

lifestyle

CLEAR SEGMENTATION STRATEGY
Giving advertisers and viewers what they want to ca

pture greater share of viewership and advertising
revenue

PRIVATE & CONFIDENTIAL



NSTP

FY 2010 FY 2009 Variance

RM'000 RM'000 RM'000 %
Revenue 670,385 583,360 87,025 15
EBITDA 115,859 78,216 37,643 48
Depreciation (47,099) (45,039) (2,060) (5)
Finance Cost (1,321) (2,013) 692 34
Profit before associated
companies 67,439 31,164 36,275 >100
Associated companies 6,196 4,061 2,135 53
Profit before exceptional
items 73,635 35,225 38,410 | >100
Exceptional items 24,375 20,264 4,111 20
Profit before tax 98,010 55,489 42,521 77
Taxation (21,022) (17,343) (3,679 (21)
Profit after tax 76,988 38,146 38,842 >100
EBITDA Margin 17.3% 13.4%

Highest ever publishing profit in the history of NS TP with Harian Metro at

#1 for the nation
PRIVATE & CONFIDENTIAL



NSTP 26

REVENUE
Higher by RM87m or 15%; due to increase in Ad revenue and circulation revenue by 22% and 8% respectively :
DIRECT COST

Lower by RM4.5m due to lower newsprint cost.
OVERHEADS

Higher by RM47.8m due to higher provision for bonus, branding & promotion as well as higher training and system
maintenance.

EINANCE COST

Lower by 19% due to lower average borrowing (nil borrowing at year end).
DEPRECIATION AND AMMORTISATION

Higher by 4% due to the impact of depreciation on impairment loss written-back.
EBITDA

Higher by RM37.6m or 48% due to higher revenue by 15%.
EXCEPTIONAL ITEMS

Higher by 20% due to gain on disposal of land at Bukit Jelutong, Shah Alam
PATAMI
Higher by 102% contributed by 15% growth in revenue.

PRIVATE & CONFIDENTIAL



INSTP |

RM Million

2008 2009 2010

B EBITDA B PBT B PAT
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NSTP

31

2007

2008 2009

B English

B Chinese/Others B Malay

2010

Source: Nielsen Media Research
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FYE 2010 FYE 2009*

A GROWING CONTRIBUTION FROM MALAY MARKET
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Both circulation and Adex have grown significantly over the last 4 years
Adex - >100% growth in 3 years from 2007 to 2010
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ENGLISH

NST
NSUT

BAHASA
BH
BM
HM
MA

Jan'l10to July09to July0O8to JulyQ7to

June'l0 June'll June'09 June'08

108,000 109,341 120,770 136,530
128,000 129,554 141,986 156,910
166,000 160,597 183,187 192,982
232,000 231,231 275,143 297,950
398,000 378,354 338,552 324,097
457,000 431,418 386,795 363,319
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SECTION 2.3 : RADIO NETWORKS
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STATION

TARGET LISTENERS

Young and fun aged
15-30 years old

Hip urban youths and
adults aged 15-30
years old

Mass market focus on
chinese listeners who
are young and fun
between 15-30 years
old

POSITIONING

Malay Contemporary
hits radio (CHR),
young, hip serving the
best entertainment -
“Lebih Hangat
Daripada Biasa"

English Contemporary
hits radio (CHR),
young, hip serving the
best entertainment -
"Malaysia's Hottest
Music"

Contemporary hits
radio (CHR) playing the
best and latest Chinese
music with a dash of
English music - "You
are my No.1"

ADVERTISING FOCU S

Brands targeting Malay
youth,
telecommunications,
FMCG

Brands targeting urban
youth,
telecomunications,
lifestyle

Brands targeting
Chinese youth,
telecomunications,
FMCG

PRIVATE & CONFIDENTIAL



Qo HoH

&S

$ & " [ 11

& $ $ !

%% % ) s % s

) 3 B 0B

%$ %20 ) "ol B |
) $
%$ % ) $

$& ,-./4;315 $'87531 ! !
'$ ,-./4;315 $ '87531 " "

Radio Network achieved its BEST result ever with Ho t, Fly and One at #1,

#2 and #3 ranks for their respective target markets
PRIVATE & CONFIDENTIAL



Source: Nielsen RAM Survey, Wave 2, 2010




65% Increase in listeners earning HHI RM5000+
20% Increase in PMEBs & Other White Collars
27% growth for age 20-34
Almost 20% growth for central listenership

Almost a quarter are Chinese

Source: Nielsen RAM Survey, Wave 2, 2010




Chinese Format Listenership

Source: Nielsen RAM Survey, Wave 2, 2010




SECTION 2.4 : OUTDOOR MEDIA
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GROSS REVENUE

NET REVENUE

DIRECT COSTS

CONTRIBUTION

OTHER INCOME

OVERHEADS

EBITDA

FINANCE CHARGES
DEPRECIATION

PROFIT BEFORE TAX BEFORE EI
EXCEPTIONAL ITEM (EI)

PROFIT BEFORE TAX
TAXATION
PROFIT AFTER TAX

142,776 101,945
134,320 96,283
134,320 96,283
(68,870) (49,929) "
65,450 46,354
931 2,222 !
(16,816) (10,974) "
149,565 37,602 "
1)) 12
(9,095) (6,665)
40,461 30,949
1,244 (2,709)
41,705 28,240
(9,529) (7,933)
32,176 20,307 1

% market share

Outdoor achieved best result ever at the back of 43
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#

% %
BIG TREE KURNIA 43 42
Meru Utama 10 9
Seni Jaya 8 8
Spectrum 4 6
Ganad 6 6
Gelombang Jaya 6 6
Others 20 23
Total 100 100

No. 1 Outdoor Group

PRIVATE & CONFIDENTIAL
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The Outdoor Division holds several exclusive outdoo r media rights in:-

I. Expressways;

ii. Transit lines;

ii. Retail malls;

lii.Airports; and

Iv.Key city and town sites.
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SECTION 2.5 : NEW MEDIA
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Successful roll out of tonton : Launching MPB into the future.
Losses due to gestation period reduced.
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6.

Alt Media

926,000
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A WORLD-CLASS VIDEO PORTAL

Bring digital media into a new level in terms of user experience and advertising experience

INNOVATIVE

INTERACTIVE

INTELLIGENT

Local Catch-up TV from MPB TVN

Hollywood/Asian Catch-up TV (selected titles like Ghost Whisperer, Grey’s Anatomy,

Korean dramas)

30,000 hours of TV Gold from TV3 archive

Full-length Feature Films

Exclusive Web Content — WWE, Dilbert, Guiness World Records, Extensions of TV brands like
AJL, Shout!, etc.

Customised Channels — Gua TV, Hot TV, Fly TV, One TV, KRU

Social — can chat, link to Facebook and Twitter

Linked to all the MPB TV Schedules

So easy to make playlists — and share with the world

Brings together all the videos and catch-up TV from TV3, ntv7, 8TV, TV9 and Gua websites.

By having one brand, TonTon can deliver more than just catch-up TV - can now deliver movies,

web exclusives, etc. all on one portal

TONTON knows the user through 5 User Targeting Factors
Demographic — user’s basic stats

Behavioural — user’s viewing habit history

Contextual — what users are currently doing on TonTon
Location — where users are

Target the user and serve them content and advertising they want.
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TV3

8TV
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TV9

GUA

TONTON

3,963,467

921,328

1,192,366
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SECTION 2.6 : CORPORATE & OTHERS
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*TV3 paid RM40 million dividends to MPB in 2010 as  opposed to RM80 million in 2009 to fund TV5 Philipp  ines’ operation
# TV3N is no longer recorded as a subsidiary and has been recor ded as company held for sale. TV3N registered a Net Revenue of
RM21 million, EBITDA of RM0.8 million and LBT of RM1 million f or FYE 2010.
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OTHERS

Higher professional fees incurred for issuance of bonus war rants and
ESOS and lower dividend income received resulted in a lower
EBITDA compared to 20009.

Higher interest charges due to issuance of bonds resulting i n a lower
PBT compared to 2009.

Recorded LBT of RM156.0 million primarily due to eliminatio n of
intercompany dividends received during the year.

Losses of EBITDA and PBT at “Corporate” is largely due to
Consolidation Adjustments.
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Proposed final single tier dividend of 6.0 sen for FYE 31 Dece = mber 2010 (subject to shareholders’

approval at the forthcoming AGM)
First time ever MPB pays-out dividends twice in a financial y ear (excluding Special Dividends)

The proforma calculation for dividend payout and yield for t he purpose of illustration:

Final Dividend for
FYE 2010
PATAMI (RM'000) 242,294
PATAMI - Continuing operations (RM'000) 185,333
Estimated Share capital ('000) as at entittement date 1,100,000
Net Dividend Proposed (RM'000) 110,000
Final Single Tier Dividend per share (sen) subject to approval by members at AGM 6.00
Interim Single Tier Dividend per share (sen) paid on 31 December 2010 4.00
Total 10.00
Dividend Pay-Out Ratio (Based on Total Dividend /P~ ATAMI) 45.4%
Dividend Pay-Out Policy 25% to 75%

Summary
FYE 2006 FYE 2007 FYE 2008 FYE 2009 FYE 2010

Interim Dividend (sen) - - - - 4.00
Final Dividend (sen) 3.50 9.30 6.70 5.60 6.00
Total Dividend (sen) 3.50 9.30 6.70 5.60 10.00
Special Dividend (sen) - - 9.00 4.40 -
Dividend Pay-out Ratio (as a % of PATAMI) 26.3% 50.0% 50.0% 31.0% 45.4%
Dividend Pay-out Ratio (as a % of continuing operations) n/a n/a 38.7% 24.0% 59.4%
MPB Share Price as at 31 December (RM) 2.50 2.40 1.11 1.67 2.60
Dividend Yield 1.4% 3.9% 12.4% 6.0% 3.8%
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SECTION 3:
OUTLOOK
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Net revenue

EBITDA before EI

EBITDA after EI

PBT

PATAMI CONTINUING OPS

Weighted average
number of shares (Im)

EBITDA margin excl. EI (20)

EPS excluding EI (sen)

Accumulated losses
NA per share (RM)
Gearing ratio

PE Ratio

Share Price (RM)

* TV3 group only

279.26

77.48
240.19
184.45
170.28

170.31

27.74

4.44

(387.68)

0.41

1.74
n/a

n/a

2007
691.34
197.15
200.55
149.10
117.44

817.21

28.52

13.95

(495.95)

0.66

0.63
20.14

2.81

(RM million)

2008
781.29
208.33
205.46
159.26
117.70

845.48

26.66

14.26

(524.53)

Growth achieved far outstripping competitors

Highest ever Revenue & PATAMI recorded

744.03
156.15
334.17
275.84
251.86

857.65

20.99

8.61

(410.04)

1.01

0.54
19.40

1.67

1,546.64

391.58
421.11
295.31
243.89

985.82

25.32

18.80

(260.06)

1.23

0.44
13.83

2.60

Source: Media Prima financials
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A combination of improvement in economic climate and effect lve cost management
contributed to improved Group’s results.

The Group recorded EBITDA (before El) of RM391.6 million and  PATAMI (before EIl) from continuing
operations of RM185.3 million.

TV Networks’ recovery to its top line numbers in Q4 2010 along with continuous cost monitoring
contributed to TVN’s EBITDA (before EI) and PATAMI (before E ).

NSTP recorded PATAMI of RM76.9 million as a result of improve d revenue, cost management,
and stronger result by associate, MNI.

Radio and Outdoor continue to post solid financial and opera tional performance despite the stiff
competition from other industry players.

The Group recorded an exceptional gain of RM29.5 million rel ating to negative goodwill arising
from the additional acquisition of 12.11% stake in NSTP of RM  55.4 million, along with reversal of
provision of outdoor assets of RM2.7 million. The Group also recorded gain on disposal of land
amounting to RM5.4 million. These gains are offset by ESOS ex pense of RM34.0 million.

Taking into account operational results and the exceptiona | items, the Group recorded PATAMI
of RM242.3 million, a significant achievement against FY 20 09 PATAMI of RM194.8 million.
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MPB GROUP

TV NETWORKS

Pt and largest integrated media group in Malaysia & AS EAN.

Strong presence across its media platforms - each en tity is a leader in its respective
media platform.

GDP up = Adex up

Positive GDP growth an engine to Adex growth — Previ  ous years’ trend, Adex growth
usually outgrows GDP growth

Opportunities for integration - Cross promotions wit hin MPB media platforms

Premium content
Reaching viewers using all available mediums
Investment in quality programming and branding
Increase investment in local content
Drive towards Malaysian content (not only Malay con tent) for regional and international
markets.

PRINT MEDIA

Distant No. 1, and No. 2 in terms of rea dership in a growing Bahasa market
Bahasa papers — major contributor to NSTP
Circulation and readership numbers of Harian Metro continue to grow

RADIO NETWORKS

Hot FM — No. 1 across its key demograp hics
One FM - Profitable within 18 months in a lucrative Chinese market

OUTDOOR MEDIA

43% market share
New - Digital rollout and airport concessions

NEW MEDIA

The way forward - Opportunity to merge onli ~ ne expertise with strong offline brands
Monetize our online portals & online subscription b usiness

Tonton- World-Class Video Portal

Internet Protocol Television (IPTV) — MPB to be a ma in content provider — in line with
efforts in making our content available on multiple platforms
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MPB BOARD OF DIRECTORS

The Board has ten (10) members of
which three (3) are Executive
Directors and seven (7) are Non-
Executive Directors.

[ ] ] ]
The Independent Non-Executive Directors make up 50% of the Board membership.
Size of the Board is optimum given the scope and size of the Group.

Size of the Board is sufficient to provide for effective deci sion-making with a  substantial
degree of independence  from management.

All of the Group’s operating companies have separate and ind ependent boards.

This practice started since inception (2003).
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NEWSPAPER LARGEST reach in

terms of TV
LARGEST reach in Viewership
terms of newspaper #2nd LARGEST reach

in terms of
combined radio

circulation and
readership in

Peninsular Malaysia t channel listeners’
numbers
1454
OUTDOOR

One of the LARGEST Media avenue
share of advertising reaching out to

revenue in the INTERNET based

outdoor media viewership

industry

Content Creation

Boasts the Widest Multimedia Dist  ribution Offering on a Single Integrated Platform -
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THANK YOU

For information
www.mediaprima.com.my

Inquiries, Suggestions and Comments
Investor@mediaprima.com.my



SECTION 4 : Q &A
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Note :

The presentation may contain forward-looking stateme nts which are
based on MPB's current expectations, forecasts and a ssumptions based
on management's good faith expectations and belief co ncerning future
developments. In some cases forward-looking statement S may be
identified by forward-looking words like “would”, “int end”, “hope”, “will”,
“may”,“should”, “expect”, “anticipate”, “believe”, “es timate”,

“predict”, “continue”, or similar words. Forward-look ing statements
involve risks and uncertainties which could cause act ual outcomes and

results to differ materially from MPB's expectations, f  orecasts and
assumptions. We caution that these forward-looking s tatements are not

statements of historical facts and are subject to ri sks and uncertainties
not in the control of MPB, including, without limitatio n, economic,
competitive, governmental, regulatory, technological an d other factors
that may affect MPB's operations. Unless otherwise r  equired by law, MPB
disclaims any intention or obligation to update or re vise any forward-
looking statements, whether as a result of new inform ation, future
events, or otherwise. Although we believe the expectatio ns reflected in
forward-looking statements are reasonable we cannot g uarantee future
results, levels of activity, performance or achievemen ts.
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