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SECTION 1 : OVERVIEW




Mpﬁma MEDIA PRIMA BERH
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ADEX SHARBMEDIA IN MALAYSIA

Radio Radio
4% 4%
Outdoor Outdoor
1% Others 1%
Others 4%
4%
YTD Q3 2011 YTD Q3 2010

RM Million TV* Newspapers Radio Outdoor Others Total
YTD Q3 2011 3,923 3,220 315 87 271 7,816
YTD Q3 2010 3,419 2,851 289 90 245 6,894
% Change 15 13 9 (3) 11 13

* Include Pay -TV

Source : AC Nielsen




MPB GROUP REVENUE BY PLATFORM

Revenue Contribution Q3 2011
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SECTION 2.1 : MEDIA PRIMA GROUF




CONSOLIDATED RESULTS YTD Q3 2011

YTD SEP

YTD SEP

RM'O0OO 2011 2010
GROSS REVENUE 1,427,198 1,357,285 5
NET REVENUE 1,193,329 1,135,372 5
ROYALTIES (2,717) (2,612) “)
NET REVENUE AFTER ROYALTIES 1,190,612 1,132,760 5
DIRECT COSTS (399.,810) (382,944) “)
CONTRIBUTION 790,802 749,816 5
OTHER INCOME 18,262 15,197 20
OVERHEADS (532,286) 4a97.,674) @)
EBITDA BEFORE EI 276,778 267,339 4
FINANCE COSTS (25,035) (24.,521) )
DEPRECIATION & AMORTISATION (73,090) (75,650) 3
PROFIT BEFORE ASSOCIATE 178,653 167,168 7
SHARE OF ASSOCIATE'S RESULTS 2,172 5,207 (58)
PROFIT BEFORE TAX BEFORE EI 180,825 172,375 5
EXCEPTIONAL ITEMS ("EIY) - 43,552 (100)
PROFIT BEFORE TAX 180,825 215,927 (16)
TAXATION (46,358) (55.,464) 16
PROFIT AFTER TAX 134,467 160,463 (16)
MINORITY INTEREST (1,764) (6,369) 72
PATAMI - CONTINUING OPERATIONS 132,703 154,094 a4a)
NET LOSSES FROM SUBSIDIARIES HELD
FOR SALE (153) - (100)
GAIN ON DISPOSAL OF SUBSIDIARY
ACQUIRED EXCLUSIVELY FOR SALE 54 - 100
PATAMI 132,604 154,094 (a4a)
PATAMI EXCLUDING EI - CONTINUING
OPERATIONS 132,703 110,542 20
EBITDA excl El (continuing operation) %6 23 % 24%

PATAMI excl El (continuing operation) 26

11%

10%




ﬁpﬁma SUMMARY OF CONSOLIDATED RESULTS

A YTD Q3 2011 revenue grew by 5% againts YTD Q3 2010. 2011 recorded a
strong 1H 2011 performance on the back of continuing economic recovery in
2010 but tapers down in the 3 quarter 2011 with the recent economic crisis in
the US& Europe

A Q32011 saw the Gr o u pedesue dropped amid the economic uncertainty in
the month of September 2011. However, the increased ad spend during the
Raya festival offset the drop inS e pt e misaes.0 s

A EBITDAimproved by 4% against YTD Q3 2010 in line with the increased
contribution and cost savings .
EBITDA g

before El A Direct cost increased by 4% compared to YTDQ3 2010 which is mainly the
result of TV Net wo rinkestthent in better local syndicated contents to
improve ratings as well as P r i highér snewsprint costs.

A Outdoor Me d i alifest cost increased by 18% against YTDQ3 2010 mainly
due to increase in site rental as result of revision and renewals/extensions of
key concession contracts as well as two (2) new airport concessions
acquired at the end of 2010.

A Other Income increased by 20% against YTDQ3 2010 due to higher interest
income and tax refund received by Print media for a subsidiary which has
been struck off.

A Overheads increased by 7% mainly due to higher staff costs



ﬁpﬁma SUMMARY OF CONSOLIDATED RESULTS

A PBTbefore El increased by 5% against YTD Q3 2010 in line with the higher
revenue

PBT BEFORE E

A Depreciation and Amortisation decreased by 3% compared to YTD Q3 2010
which had included the amortisation of publishing rights that were fully
amortised by December 2010.

A Share of as s o c i prdfiter@mesents the Gr o u @lase of the results in MNI.
2010 El relates to negative goodwill from acquisition of 11.8% interest in NSTP
amounting to RM53.3 million, gain on disposal of a land amounting to RM5.4 mil
and reversal of assets impairment of RM17.2 mil. These are offset against ESOS
expenses of RM32.4 mil.

A The Group recorded PATAMI of RM132.6 million against YTDQ3 2010 of RM154.1

PATAMI mil.
(excluding EI)
A Excluding the El and net losses from Subsidiaries held for sale, the Group
achieved PATAMI from continuing operations of RM132.7 mil, 20% higher than
RM110.5 mil in YTDQ3 2010.

A PATAMI (ex El)margin stood at 11% surpassing YTDQ3 2010 of 10%

A The disposal of TVBN was completed on 5 September 2011 realising a net gain
of RM54k



RESULTS QUAHSBNE

RJARTER

QUARTER 2 ENDED

QUARTER 3 ENDED QUARTER 3 ENDED

30 JUNE 2011 30 SEPT 2011 30 SEPT 2010 (B -A

RM'000 A B C %
GROSS REVENUE 502,672 498,271 496,107 (1) 0
NET REVENUE AFTER ROYALTIES 420,703 416,529 415,748 (@8 0]
DIRECT COSTS (144,345) (130,287) (126,900) 10 (3)
CONTRIBUTION 276,358 286,242 288,848 4 (1
Contribution % 66% 69% 69%
OTHER INCOME 5,628 9,163 3,546 63 >100
OVERHEADS (191,615) (188,915) (185,923) 1 2)
EBITDA BEFORE ElI 90,371 106,490 106,471 18 0]
EBITDA before ElI Margin % 21% 26% 26%
FINANCE COSTS (7,898) (8,725) (8,322) (10) (5)
DEPRECIATION & AMORTISATION (22,282) (25,732) (25,037) (15) 3)
PROFIT BEFORE ASSOCIATES 60,191 72,033 73,112 20 (@8]
SHARE OF ASSOCIATE'S RESULTS 357 683 612 91 12
PROFIT BEFORE TAX BEFORE EI 60,548 72,716 73,724 20 (@8]
EXCEPTIONAL ITEMS ("EI") - - 20,612 NA (100)
PROFIT BEFORE TAX 60,548 72,716 94,336 20 (23)
TAXATION (15,454) (18,672) (20,655) (21) 10
PROFIT AFTER TAX 45,094 54,044 73,681 20 27)
MINORITY INTEREST (655) (726) (1,812) (11) 60
PATAMI - CONTINUING
OPERATIONS 44,439 53,318 71,869 20 (26)
GAIN ON DISPOSAL OF SUBSIDIARY
ACQUIRED EXCLUSIVELY FOR SALE - 54 - 100 100
PATAMI 44,439 53,372 71,869 20 (26)
PATAMI excluding ElI Margin % 11% 13% 12%




ﬁpfima MPB GROUP RESABRYIMEDIA GROUP

Outdoor Print Consol Total
TVN Radio Media Media New Media Others Adjustment  Actual

RM'000 RM'000 RM'000 RM'000 RM'000 RM'000 RM'000 RM'000

Gross Revenue

YTD Q3 2011 627,260 49,737 | 116,787 622,325 8,427 21,923 (19,261)| 1,427,198
YTD Q3 2010 589,330 52,748 | 105,217 582,758 7,210 32,934 (12,912)| 1,357,285
Growth % 6 (6) 11 7 17 (33) (49) 5

Net Revenue (after royalties)

YTD Q3 2011 500,960 41,206 | 108,254 523,381 7,879 21,923 (12,991)| 1,190,612
YTD Q3 2010 473,272 43,348 99,037 487,124 6,293 32,934 (9,248)| 1,132,760
Growth % 6 (5) 9 7 25 (33) (40) 5

EBITDA Before EI

YTD Q3 2011 160,910 20,517 35,735 102,220 (6,683) 54,544 (90,465)| 276,778
YTD Q3 2010 150,241 20,299 36,278 100,995 (5,383)|  (10,077) (25,014)| 267,339
Growth % 7 1 1) 1 (24) >100 (>100) 4

Depreciation &
Interest Expenses

YTD Q3 2011 31,065 1,373 6,909 38,357 809 23,789 (4,177) 98,125
YTD Q3 2010 28,481 1,447 6,857 36,128 1,102 24,342 1,814 | 100,171
Growth % 9) 5 1) (6) 27 2 >100 2

PBT / (LBT) Before Associate
Before El - Continuing

Operations
YTD Q3 2011 129,845 19,144 28,826 63,863 (7,492) 30,755 (86,288)| 178,653
YTD Q3 2010 121,760 18,852 29,421 64,867 (6,485) (34,419) (26,828)| 167,168

Growth % 7 2 @) @) (16) >100 (>100) 7




SUMMARY OF YTD Q3 2011 RESULTS BY MEDIA G

TV Networks Radio Networks

A Revenue grew 6 %

A EBITDA grew by 7% whilst
PBT grew by 7%

Outdoor Media

A Revenue grew by 11 %

A EBITDA & PBT declined
by 1% and 2%
respectively

A Revenue dropped by 6 %

A FlyFM & OneFM achieved
revenue growth of 4% &
16% respectively whilst
HotFM declined by 13%

A EBITDA & PBT grew by 1%
& 2% respectively

A The disposal of TV3N was
completed in September
2011 realising a net gain
of RM54 thousand

Note: The above excludes El & Associates results

Print Media

A Revenue grew by 7%

A EBITDA grew by 1% whilst
PBT dropped by 2%

New Media

A Revenue grew by 17 %

A LBITDA & LBT both higher
than YTD Q3 2010 to
accommodate Tont onds
gestation period.



SECTION 2.2 : TV NETWORK




SEGMENTATION OF OUR TV STATIONS

STATION

4|lll

\ (4

=

XN

TARGETVIEWERS

Mass Market skewed
towards Malay audience,
with progressive mindsets

Malaysian Urban
Households; 25-45 years
old; Kids & Chinese

Young Malaysian Urban,
Chinese; 15-24 years old

Mass Market skewed
towards young semi-urban
and rural Malays

POSITIONING

Channel synonymous with
family, real-life,
entertainment and news
content leaning towards
cultural proximity -
"Inspirasi Hidupku"

Television as an escapade
iTAMy Feel Good

Tastemaker, energetic and
differentiation in content i
nWe are

Young semi-urban Malays
skewed content with a
mixture of drama, real-life
and current affairs - "Dekat
Di Hati"

ADVERTISING FOCUS

Fast moving consumer
goods ("FMCG") products,
communications, services,
transportation

Brands targeting the
MalhayaiannUeblaromiddle to
high class; image products
and lifestyle

Brands targeting the
Young Urban; sports,

di f f er emetgydrink, fashion, and

Chinese viewers; health
and wealth related

FMCG products, non
traditional advertisers,
government




prima

TV NETWORKS YTD Q3 2011 RESULTS

RM'O0O

GROSS REVENUE

NET REVENUE (AFTER ROYALTIES)

DIRECT COSTS
CONTRIBUTION

OTHER INCOME
Human resources
Occupancy
Satellite/Telecomm Fees
Other Overheads

PWS overheads
OVERHEADS

EBITDA BEFORE EI

Exceptional item (EI)

EBITDA after EI
Interest & Depreciation

PROFIT BEFORE TAX

Taxation

PROFIT AFTER TAX

PAT EXCLUDING EI
PAT excluding ElI Margin 26

EBITDA excluding El Margin%o

627,260 589,330
500,960 473,272
(160,903) (146,406)
340,057 326,866

5,087 6,400
(77.354) (74,926)
(16,311) (16.,666)
(15,074) (19,237)
(45,178) (46,762)
(30,317) (25,434)

(184,234)

(183,025)

160,910 150,241
- (13.837)
160,910 136,404
(31,065) (28.,481)
129,845 107,923
(32,070) (32,857)
97,775 75,066
97,775 88,903

19%0|

32%0

19%0

32%0

(10)

1)

)

22

a9
(8

100

18
(C))

20

30

10




TV VIEWERSHIP SHARE (FTA & PAY TV)

Urban 15 to 29 (English
Chinese 4+ Viewers

Total 4+ Viewers

Literate) Viewers

Malay 15+ Viewers

Station Jan -Sept Jan-Sept Jan-Sept Jan-Sept Jan-Sept Jan-Sept Jan-Sept Jan - Sept
2011 2010 2011 2010 2011 2010 2011 2010
% : E 28% 28% 3% 3% 18% 19% 38% 38%
=7 6% 5% 20% 19% 7% 7% 2% 2%
= | o 5% 23% 21% 9% 8% 2% 2%
%, | 8% 8% 1% 1% 4% 4% 10% 9%

Im] 46% 47% 38% 52%

t Vm 5% 6% 1% 1% 3% 3% 8% 9%
8% 11% 4% 4% 6% 8% 10% 13%
39% 371% 48% 51% 53% 51% 30% 21%
0% 0% 0% 0% 0% 0% 0% 0%

Improved overall ratings despite stiff competition and introduction of new channels by paid

- TV operators.




TOP 10 CHANNELS WATCHED (FTA & PAY T

TOTAL 4+ CHINESE 4+ MALAY 15+

STN Q1032011 STN Q1032010 STN Q1-Q32011 STN QL-Q32010 STN QL-Q3201L STN Q1032010

1 TV3
2 TV2

6 TVl
7 SUN-TV

8§ PRIMA

10 CWRIA 2 OTH. A. 1 TVBS 2

28 TV3 28 38 TV3 39

8 TV2 10 ntv7 20 ntv7 19 TV2 10 TV2 13

9 HUAHEE 8

6 WLT I TV1 8 TV1 8
5 AEC 5 PRIMA 5 PRIMA 5
5 ntv7 5 TV2 4 XHE 4 RIA 5 RIA 5
4 SUN-TV 4 XHE 3 TV2 4 CERIA 2 CERIA 2
3 PRIMA 3 TV3 3 OTH.A. 3 ntv7 2 ntv? 2

3 RIA 3 TVBC 2 TV3 3

MPB channels remain the leader among All Viewers and Chinese

Source: Nielsen Audience Measurement



e ERS PERFORMANCE REVIEW : VIEWERSHIP

REVIEW OF PERFORMANCE: TOP 20 PROGRAMMES ALL STATIONS (ALL 4+)

1 ANUGERAH JUARA LAGU (L) MUSICAL/ENTERTAINMENT TV3 4,186 213 64.1
2 ANUGERAH BINTANG POPULAR BH (L) MUSICAL/ENTERTAINMENT TV3 4,027 20.5 60.9
3 MENTOR AKHIR (L) MUSICAL/ENTERTAINMENT TV3 3,775 19.2 60.5
4 MENTOR MUSICAL/ENTERTAINMENT TV3 3,028 154 46.3
5 JUVANA DRAMA/SERIES TV3 2,777 14.1 41.5
6 BERITA TERKINI 2300 NEWS TV3 2,634 13.4 45.4
7 PERL. PRI. KEL. PIALA DUNIA 2014 (L) SPORTS TV1 2,574 131 34.5
8 BULETIN UTAMA NEWS TV3 2,458 12.5 43.4
9 MENTOR RAYA MUSICAL/ENTERTAINMENT TV3 2,430 12.1 40.7
10 LESTARY DRAMA/SERIES TV3 2,389 121 36.2
11 999 (L) DOCUMENTARIES/MAGAZINES TV3 2,355 11.9 37.2
12 CNY BLOCKBUSTER MOVIES TV3 2,313 11.8 38.3
13 AKSI DRAMA/SERIES TV3 2,297 11.6 36.9
14 SERAM DRAMA/SERIES TV3 2,158 10.9 33.0
15 STANZA CINTA DRAMA/SERIES TV3 2,157 10.9 35.7
16 NEW YEAR MOVIE SPECIAL MOVIES TV3 2,105 10.7 33.4
17 PERLAWANAN AKHIR PIALA FA (L) SPORTS TV1 2,009 10.2 30.3
18 EDISI KHAS COMEDIES/SITCOMS TV3 2,001 10.1 32.3
19 BERITA TERKINI 2340 NEWS TV3 1,986 10.1 445
20 CEREKARAMA MOVIES TV3 1,960 9.9 35.2

Source Nielsen Audience Measurement | Universe: 19,723,615 | January o September 2011

Remain top programmes among all genres ex



ﬁpﬁma VI EWERS: OUR PROGRA

MEDIA PRIMA MPBJAstro

multiple

Programme Programme
ANUGERAH JUARA LAGU (L) . I KONSERT AK.AKADEMI FANTASIA(L)
ANUGERAH BINTANG POPULAR BH . YA GELANGGANG AKHIR RAJA LAWAK(L)
MENTOR AKHIR(L) . K] MAHARAJA LAWAK(L)

MENTOR S KONSERT AKADEMI FANTASIA(L)
JUVANA . (L) BOLASEPAK: FRIENDLY + QUAL
BULETIN UTAMA . (] GELANGGANG RAJA LAWAK(L)
MENTOR RAYA . (L) MAHARAJA LAWAK

LESTARY . 5] ONG BAK 3

999 (L) : 8] TIRAI AKADEMI FANTASIA(L)

(L) MAN U V CHELSEA 18/09/11

1
2
3
4
5
6
7
8
)

Our Top 10 programmes
Vs

Ast rTodX programmes



Mpﬁma TV ADEX SHARE BY STATION : 30 SEPTEMBE

w2 D = I
~ Saiuran informasi Dunia Rio '

2011
Non discounted
gross revenue

-% 43 17 15 12 87 3 10 0 100

- RM'000 951,644 386,945 337,555 265,178 1,941,322 64,015 213,378 0 2,218,715
Growth % 15 9 1 (5) 8 15 4 0 8

Discount factor

- % 58 76 75 80 68 60 * 60 * 0 67

- RM'000 (555,385) (293,898) (253,212) (211,567) (1,314,061) (38,408) (128,026) 0 (1,480,496

Gross Revenue

- RM'000 396,259 93,047 84,343 53,611 627,260 25,607 85,352 0 738,219

- % 54 13 11 7 85 3 12 0 100
Growth % 6 14 5 (0) 6 15 4 0 6

2010

Non discounted
gross revenue

-% 40 17 16 14 87 3 10 0 100

- RM'000 829,711 356,186 334,765 279,638 1,800,300 55,825 205,966 0 2,062,091
Discount factor

- % 55 77 76 81 67 60 * 60 * 0 66

- RM'000 (455,670) (274,886) (254,544) (225,870) (1,210,970) (33,497) (123,577) 0 (1,368,044
Gross Revenue

- RM'000 374,041 81,300 80,221 53,768 589,330 22,328 82,389 0] 694,047
-% 54 12 12 8 85 3 12 0] 100

* Based on estimates.



SECTION 2.3 : PRINT
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TARGET VIEWERS

New Malays, young age
20-39 years old, dynamic
and progressive Malaysian

A = — ||
POSITIONING

Malay Dail
Young people who are
looking for entertainment,
shopping news and
lifestyle features

PRODUCT POSITIONING & SEGMENTATIO

=

FMCG products,
communications, services,
transportation

From all walks of life,
working class to students,
housewives, business
people and decision

makers

Malay Daily
People who have an open

mind and are drawn to
new and interesting
products and services

FMCG products,
government, services

Ry

s W)

Influential newspaper
addressed to government
and corporate sectors, the

intelligentsia, young
professional and students

English Daily

Authoritative newspaper
that is responsible for the
well -being and progress of
the nation i
Newspaper of

- I PR | o

n
1

Targeting the Malaysian
Urban middle to high
class; image products and

lifestyle
al | fields.
he Nationbo

oT

T T 5 BE

CLEAR SEGMENTATION STRATEGY

Giving advertisers and readers what they want to capture greater share of readership and
advertising revenue


http://images.google.com.my/imgres?imgurl=http://www.amic-web.org/conf2006/NST new logo.jpg&imgrefurl=http://www.amic-web.org/conf2006/partners.htm&h=54&w=200&sz=6&hl=en&start=2&tbnid=SP8fD5y7UNaYnM:&tbnh=28&tbnw=104&prev=/images?q=new+straits+times+logo&svnum=10&hl=en&lr=&sa=G

Mpﬁma NSTP GROUP CONSOLIDATED RESULTS

RM'000 YTD Q3 YTD Q3 %
2011 2010
Gross Revenue 622,325 582,758 7
Net Revenue 523,381 487,124 7
Direct cost (170,379) (167,106) (2)
353,002 320,018 10
Other operating income 8,037 4,425 82
Overheads (258,819) (223,448) (16)
EBITDA 102,220 100,995 1
Depreciation (37,224) (34,858) (7)
Finance cost (1,133) (1,270) 11
Profit before ElI and Associates 63,863 64,867 (2)
Exceptional items - 7,807 (100)
Share of results of associates 2,172 5,207 (58)
Profit before taxation 66,035 77,881 (15)
Taxation (14,854) (16,856) 12
Profit after taxation 51,181 61,025 (16)
EBITDA Margin 20% 21%
PATAMI Margin 10% 13%




Mpfim” NSTP GROUP REVENUE CONTRIBUTION
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e S READERSHIP TREND BY LANGUAGE

Readers ('000) Q42008 Q42009 Q42010 Q22011
ENGLISH
New Straits Times 308 236 236 214
New Sunday Times 263 218 235 202 Malay newspapers will continue
to be the main driver to revenue growth.
BAHASA
Berita Harian 1,213 1,160 1,020 1,093
Berita Minggu 1,389 1,207 1,132 1,233
Harian Metro 2,205 2,645 3,113 3,654
Metro Ahad 2,142 2,687 3,434 3,872

(Source: Nielsen Media Research i Q42008-Q22011)

(6000)

7,000
6,000
5,000 - ///

4,000

—English
— Malay

3,000 Chinese

Tamil

2,000 ~

1,000

2006 2007 2008 2009 2010

(Source: Nielsen Media Research)



Mpfima PRIN® ADEX MARKET SHARE BY LANGUAGE

2007 2008 2009 2010 3rd Quarter '11

B English B Chinese/Others B Malay

Source: Nielsen Media Research

In line with growing readership, Malay language continue to grow its adex market share.



Mpﬁm"’ NSTP ADVERTISING REVENUE TREND FOR 3Q 2

17%

320 1
310 1
300 1
290 1
280 A
270 A
260 1
250 A
240 A
230 1
220 1
210 H
200 -

RM Million

3rd Quarter

B2009 ®2010 ®2011




B~  NSTP CIRCULATION REVENUE TREND FOR 30 2

230 - 9%

220 A

210 -

RM Million

200 A

190 A

180 -

3rd Quarter

82009 ®2010 ®2011




AUDITED CIRCULATION COPIES

ENGLISH

New Straits Times

July'10to Jan'10to July'09to July'08to

Dec'10 June'l0 June'l0 June'09

101,000

New Sunday Times 121,000

BAHASA

Berita Harian

Berita Minggu
Harian Metro

Metro Ahad

150,000
217,000
404,000
452,000

107,513
127,591

166,400
231,925
398,161
457,331

109,341
129,554

160,597
231,231
378,354
431,418

120,770
141,986

183,187
275,143
338,552
386,795

(Source: Audit Bureau of Circulation)
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NSTP NEWSPRINT PRICE TREND
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ﬁpﬁma RADIO NETWORKS FINANCIAL RESULTS

RM'000 YTD Q3 2011 YTD Q3 2010 %

GROSS REVENUE 49,373 52,748 (6)
NET REVENUE (AFTER ROYALTIES) 41,206 43,348 (5)
DIRECT COSTS (142) (171) 17
CONTRIBUTION 41,064 43,177 (5)
OTHER INCOME 872 558 56
OVERHEADS (21,419) (23,435) 9

EBITDA 20,517 20,299 1

DEPRECIATION (1,373) (1,447) 5

PROFIT BEFORE TAX BEFORE EI 19,144 18,852 2

EXCEPTIONAL ITEM (EI) - (793) 100
TAXATION (2,837) (3,650) 22
PROFIT AFTER TAXATION 16,307 14,409 13
EBITDA excluding ElI Margin % 50% 47%

PATAMI excluding EI Margin % 40% 35%



HOT FM RATINGS 3%

<+ #1 Breakfast, Morning, Afternoon, Drive Time & Evening show for under 35 1-}-
< #1 for Students, PMEBs & Other white collars & #1 on
< Listenership for Hot FM AM Krew increased by 7%

,_ Overall
Malay,

% 61% increase in PMEBs, 37% increase in listeners with HHI RM5000+ & overtaking
<+ 28% increase in urban listenership Era FM

4500

4000 -

3500 -
3000 -

N

n

o

o
|

2000 -

Cume (000’s)

1500 -

1000 -
500 -

SINAR

Age 15 - 34
# 1 yrs Malay

Iebik hangal daripada biasa

3574

HOTFM ERA SURIA

kd Survey #1 2009 M Survey #2 2009 i Survey #1 2010
M Survey #2 2010 M Survey #1 2011 M Survey #2 2011

Source: Nielsen RAM Wave 2, 2011



Mpﬁ"’a FLY FM RATINGS

Overall
+ Total weekly listenership by 30% to 767,000 lish
+ Increased listenership in all segments Eng IS

+ 43% increase in urban listenership & PMEBs increased by 34%
+ Chinese listeners increased by 155%
+ Listeners with HHI above RM5000 increased by 115%

2500

2000 1929

=
Ul
o
o

Cume (000’s)

=

o

o

o
|
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Mpﬂ"’a ONE FM RATINGS 37

Overall
U Total weekly listenership increased by 9% to 756,000 Chinese
@ 170% increase in listenership since it was first launched in 2009.
@ Chinese radio station with the highest TSL for under 35; 9 hrs 22 mins. Age:15-24
¥ 13% increase in Central Region, 48% increase in East Region
U 22% increase in major market centre (Penang/ Province Wellesly/ JB/ Ipoh
2500
2000
)
= 1500
=]
e
£
s 1000
Q
500
0

MyFM 988 ONE FM AlIFM

kd Survey #1 2009 M Survey #2 2009 i Survey #1 2010

M Survey #2 2010 M Survey #1 2011 M Survey #2 2011
Source: Nielsen RAM Wave 2, 2011



BIGTREE KURNIA

SECTION 2.5 : OUTDOOR




FINANCIAL RESBOWWGTDOOR DIVISION

RM'000

GROSS REVENUE

NET REVENUE

DIRECT COSTS
CONTRIBUTION
OTHER INCOME
OVERHEADS

EBITDA

FINANCE CHARGES
DEPRECIATION
PROFIT BEFORE TAX
EXCEPTIONAL ITEM (EI)

TAXATION

PROFIT AFTER TAX

EBITDA EX El %
PATAMI EX EI %

YTD Q3 2011

YTD Q3 2010

116,787 105,217
108,254 99,037
(59,814) (50,879)
48,440 48,158
549 496
(13,254) (12,376)
35,735 36,278
- (9)
(6,909) (6,848)
28,826 29,421
- (1,311)
(7,163) (7,373)
21,663 20,737

33%
20%

37%
22%

%
CHANGE

11

(18)

11
(7)
(1)

100
(1)
(2)

(100)




M”"“a MARKET SHARE RETAINS AT 43%

% %
BIG TREE KURNIA 43 43
Meru Utama 16 10
Seni Jaya 7 8
Spectrum 5 7
Ganad 5 6
Gelombang Jaya 2 6
Others 22 20
Total 100 100

No. 1 Outdoor Group

BGTREE JuPD || TRC [fKURNIA




OUR COVERAGE 4
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The Outdoor Division holds several exclusive outdoor media rights in: -
I. Expressways;

il. Transit lines;

il. Retail malls;

iii.  Airports; and

iv.  Key city and town sites.

The only Outdoor company with presence all over Malaysia.

More than 8,000 sites throughout Malaysia.
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