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SECTION 1: OVERVIEW
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Share capi 3/11 Group borrowings: S+
Issued & paid-up SF [ = = RM1,037.9m (excl. Overdrafts & Hire Purchase) = .6m
Extracts from Balance Sheet @ 31/03/11 PDS Ratings (RAM) = AAAbg - =
| S/holders funds = RM1,318.4m
Total assets = RM2,237.9m—_
Cash = RM354.5m
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Others Total

RM Million Newspapers Radio
Q1 2011 1,117 983 92
Q1 2010 872 854 85
% Change 28 15 8

* Include Pay-TV

Source : AC Nielsen

29 78 2,299
29 70 1,910
0 11 20



SECTION 2 : PERFORMANCE REVIEW




SECTION 2.1 : MEDIA PRIMA GROUP




prima

R M'O00 Q1 2011 Q1 2010
GROSS REVENUE 426,255 390,160 9
NET REVENUE 354,189 323,672 9
ROYALTIES (809) (703) (15)
NET REVENUE AFTER ROYALTIES 353,880 322,969 [S)
DIRECT COSTS (125,178) (114,929) )
CONTRIBUTION 228,202 208,040 10
OTHER INCOME 3,471 4,709 (26)
OVERHEADS (151,756) (140,055) 3)
EBITDA BEFORE EI 79,917 72,694 10
INT & FINANCE CHARGES (8,412) (6,861) 23)
DEPRECIATION & AMORTISATION (25,07¢) (24,032) 4a)
PROFIT BEFORE ASSOCIATE 46,429 41,801 11
- ASSOCIATES - OPERATIONS 1,132 (669) =100
PROFIT BEFORE TAX BEFORE EI 47,561 41,132 16
EXCEPTIONAL ITEMS ("EI"™) - 17,535 (100)
PROFIT BEFORE TAX INCLUDING EI 47,561 58,667 (19)
TAXATION - OPERATIONS (12,232) (11,792) @
PROFIT AFTER TAX INCLUDING EI 35,329 46,875 (25)
MINORITY INTEREST (383) (1,303) 71
PATAMI INCLUDING EI 34,946 45,572 (23)
LOSSES FROM SUBSIDIARIES HELD FOR SALE (153) - (100)
PATAMI 34,793 45,572 24)
PATAMI EXCLUDING EIl - CONTINUING OPERATIONS 34,946 28,037 25
EBITDA excl El (continuing operation) 26 23%6 22%
PATAMI excl ElI (continuing operation) %o 10%%6 9%0
Effective Tax Rate %26 55 794 >8.7%




EBITDA

t

The strong economic recovery in 2010 continues into Q1 2011, although at a
moderate pace.

Q1 2011 revenue improved by 9% against Q1 2010 at the back of Advertising
Revenue growth of 13% due to continuous customers’ confidence reflecting
the sustained improvement in economic climate from 2010 into 2011.

EBITDA improved by 10% against Q1 2010 in line with the increase in revenue.

Direct cost increased by 9% compared to Q1 2010 which is mainly due to
increase in program cost, i.e. TV Networks invests mainly in local contents as
well as higher newsprint cost for Print.

Outdoor’s direct cost increased by 19% against Q1 2010 due to increase in
site rental as results of revision and renewals/extensions of key concession
contracts as well as two (2) new airport concessions acquired at the end of
2010.

Other Income decreased by 26% against Q1 2010 which have included
facilities rental for F1.

Overheads increased by 8% mainly due to salary increment and salary
revision as a result of the recent Hay Study.



PBT BEFORE

t

PATAMI
before El

t

PBT before El increased by 16% against Q1 2010 due to higher revenue

Interests & finance charges increased against Q1 2010 mainly attributed to the
RM150 million Bonds issued in early 2010.

Marginal increase in depreciation due to the implementation of TV Networks
Dual Integrated Systems, costing RM11 mill, which was only amortised in Q3
2010 onwards.

Share of associate’s profit represents the Group’s share of the results in MNI.

The Group recorded PATAMI of RM34.8 million against Q1 2010 of RM45.6

million. 2010 EI relates to negative goodwill from acquisition of NSTP of RM17.53
mill.

Excluding the EI and losses from subsidiaries held for sale, the Group achieved
PATAMI from continuing operations of RM34.9 million, 25% higher than RM28.0
million in Q1 2010.

Effective tax rate stands at 25.6%, lower than 28.7% in Q1 2010.

Share of losses from subsidiary held for sale relates to TV3 Network in Ghana
which is in the midst of being disposed, target completion by 3rd quarter 2011.

10



Outdoor Print
TVN Radio Media Media
RM'000 RM'000 RM'000

Corporate Total
New Media & (Consol adj Actual
RM'000 RM'000 RM'000

RM'000

Gross Revenue

2011 184,301 15,445 36,314 186,134 2,362 1,699 426,255

2010 161,509 15,183 32,336 173,563 2,492 5,077 390,160

Growth % 14 2 12 7 (5) (67) 9
Net Revenue (after royalties)

2011 148,754 12,489 33,330 154,897 2,211 1,699 353,380

2010 126,575 12,260 30,276 144,897 2,267 6,694 322,969

Growth % 18 2 10 7 (2) (75) 9
EBITDA/(LBITDA) Before EI

2011 46,823 5,673 10,716 27,683 (2,209) (8,769) 79,917

2010 35,728 5,630 10,833 25,987 (1,266) (4,218) 72,694

Growth % 31 1 (1) 7 (74) >100 10
Depreciation &

Interest Expenses

2011 10,494 512 2,298 12,367 233 7,584 33,488

2010 8,050 480 2,323 12,291 353 7,396 30,893

Growth % (30) (7) 1 (1) 34 (3) (8)
PBT / (LBT) Before Associate

Before EIl - Continuing

Operations

2011 36,329 5,161 8,418 15,316 (2,442) (16,353) 46,429

2010 27,678 5,150 8,510 13,696 (1,619) (11,614) 41,801

Growth % 31 (0] (1) 12 (51) (41) 11
Note:

* 2011 no longer includes Ghana operations as it ha

s been reclassified as Subsidiaries Held for Sale




TV Networks Radio Networks Print Media

* Revenue grew 14% * Revenue grew 2% * Revenue grew by 7%
 EBITDA & PBT both grew * FlyFM & OneFM achieved » Advertising Revenue
by 31% revenue growth of 12% & grew by 15%
18% whilst HotFM  EBITDA & PBT grew by 7%
declined by 6% & 12% respectively

 EBITDA & PBT grew by 1%
& 0.2% respectively

 Revenue grew by 12% * In light of the disposal, its * Revenue declined by 5%
« EBITDA & PBT both operation has been * LBITDA & LBT both higher
declined by 1% reclassified to subsidiary than Q1 2010 to
held for sale contributing accommodate TonTon’s
net RMO.1 million of loss gestation period.
to the Group. » 2to 3 years payback

period expected



SECTION 2.2 : TV NETWORKS




STATION
N

TARGET VIEWERS

Mass Market skewed
towards Malay audience,
with progressive mindsets

Malaysian Urban
Households; 25-45 years
old; Kids & Chinese

Young Malaysian Urban,
Chinese; 15-24 years old

Mass Market skewed
towards young semi-urban
and rural Malays

POSITIONING

Channel synonymous with
family, real-life,
entertainment and news
content leaning towards
cultural proximity -
"Inspirasi Hidupku"

Television as an escapade
— “My Feel Good Channel”

Tastemaker, energetic and
differentiation in content —
“We are different”

Young semi-urban Malays
skewed content with a
mixture of drama, real-life
and current affairs - "Dekat
Di Hati"

ADVERTISING FOCU

Fast moving consumer
goods ("FMCG") products,
communications, services,
transportation

Brands targeting the
Malaysian Urban middle to
high class; image products
and lifestyle

Brands targeting the
Young Urban; sports,
energy drink, fashion, and
Chinese viewers; health
and wealth related

FMCG products, non
traditional advertisers,
government



RM'0O00

Q1 2011

Q1 2010

GROSS REVENUE

NET REVENUE (AFT. ROYALTIES)

DIRECT COSTS
CONTRIBUTION

OTHER INCOME
OVERHEADS

EBITDA

PROFIT BEFORE TAX
TAXATION

PROFIT AFTER TAX

PATAMI EXCLUDING EI

184,301 161,509
148,754 126,575
(48,919) (44,302)
99,835 82,273
1,470 3,014
(54,482) (49,559)
46,823 35,728
36,349 27,678
(8,585) (6,701)
27,744 20,977
27,744 20,977

14
18

(10)
21

(51)
(10)
31
31
(28)
32

32

EBITDA excluding ElI Margin %
PATAMI excluding EI Margin %o

31%
19%0

28%
16%0




Total 4+ Viewers Chinese 4+ Viewers  Urban 15t0 34 Vi ewers Malay 15+ Viewers
Station Jan-Mar Jan-Mar Jan-Mar Jan-Mar Jan-Ma r Jan-Mar Jan-Mar Jan-Mar
2011 2010 2011 2010 2011 2010 2011 2010
== | 8% 28% 3% 4% 18% 20% 38% 39%
- 6% 5% 20% 18% % 6% 2% 2%
5% 5% 22% 20% 8% 7% 1% 2%
LV 8% 8% 1% 1% 4% 5% 10% 10%
InEI 47% 43% 37% 38% 51%
6% 6% 19% 19% % 2% 9% 8%
11% 3% 5% 6% 8% 10% 14%
3% 50% 51% 54% 52%\_7 30% - 25%
— T —— H\\“"—:_-
0% 0% | 6% 0% 0% 0% | 0% |

Source : Nielsen Media Research




TOTAL 6+ CHINESE 6+ MALAY 15+
STN Q12011 STN Q12010 STN Q12011 STN Q12010 STN Q12011 STN Q12010

1 TV3 28 s 28 [ el SR RT3 st e 39

2 RTM2 9  RTM? 11 7 20 w7 19 RTM2 11 RIM2 14

3 f 9 HUAHEE 8

4 RTML 6 RTML 6  AEC 6 WLT 7 RIML 9 RTML 8

5 niv7 6 niv7 5 WLT 5 AEC 6 PRIMA 6 PRMA 5

7 PRMA 4  PRIMA 4 XHE 3 RTM2 5 CERA 2 i 2

§ SUNTV. 4 SUNTV 4 TV3 3 ms 4 nw 2 CERA 2

SRA__4 RA 3 TeC 2 OWA 3 oS 2 EANNENE
—10 caum\z e — 81 2 8W\§W 2 *

Source: Nielsen Media Research



REVIEW OF PERFORMANCE: TOP 20 PROGRAMMES ALL STATIONS (ALL 4+)

No. Programme Genre Station ‘000 TVR Share
1 ANUGERAH JUARA LAGU MUSICAL/ENTERTAINMENT TV3 4,185,8 34 21.3 64.1
2 MENTOR MUSICAL/ENTERTAINMENT TV3 2,798,356 14.2 43.2
3 BULETIN UTAMA NEWS TV3 2,535,164 12.9 45.0
4 999 (L) DOCUMENTARIES/MAGAZINE TV3 2,427,667 12.3 38.8
5 LESTARY DRAMA SERIES TV3 2,402,100 12.2 36.6
6 CNY B.B MOVIES TV3 2,312,591 11.8 38.3
7 CEREKARAMA MOVIES TV3 2,137,580 10.9 38.1
8 NEW YEAR MOVIE SPECIAL MOVIES TV3 2,104,664 10.7 334
9 SERAM DRAMA SERIES TV3 2,021,578 10.3 31.3
10 360 DOCUMENTARIES/MAGAZINE TV3 2,014,121 10.2 31.7
11 MAJALAH 3 (LIVE) DOCUMENTARIES/MAGAZINE TV3 1,925,57 6 9.8 31.5
12 ISTIMEWA MAULIDUR RASUL MOVIES TV3 1,903,235 9.7 32.8
13 GEMILANG DRAMA SERIES TV3 1,745,639 8.9 27.2
14 KONSERT JOMHEBOH MUSICAL/ENTERTAINMENT TV3 1,734,535 8.8 28.4
15 BERSAMAMU DOCUMENTARIES/MAGAZINE TV3 1,733,214 8.8 26. 4
16 MR.MAMA DRAMA SERIES TV3 1,730,441 8.8 27.7
17 MELODI (L) MUSICAL/ENTERTAINMENT TV3 1,671,851 8.5 46.8
18 MEGA MOVIE MOVIES TV3 1,670,173 8.5 30.8
19 ZEHRA DRAMA SERIES TV3 1,607,307 8.2 25.0
20 SENARIO COMEDIES/SITCOM TV3 1,595,805 8.1 23.9

18



-

= €]
Programme (1) 000s TVR Share Programme r) 000s TVR Share
ANUGERAH JUARA LAGU (L) 4,186 213 64.1 GELANGGANG AKHIR RAJA LAWAK(L)| 1,225 6.2 18.7
MENTOR 2,798 14.2 43.2 GELANGGANG RAJA LAWAK(L) 731 3.7 11.5
LESTARY -ASMARA 2 2,633 13.4 38.8 NIGHT AT THE MUSEUM 691 35 14.9
CRAMA -BIARKAN AKU MENANGIS | 2,627 13.4 43.7 HORE HORE AZNIL 666 3.4 11.8
C'RAMA -PINTU TAUBAT 2,547 12.9 433 PENANGGAL 642 3.3 10.5
BULETIN UTAMA 2,535 12.9 45.0 KARPET LAWAK (L) 533 2.7 9.1
C'RAMA -SUDU & GARFU 2,460 12.5 43.7 TRANSPORTER 2 500 25 11.7
999 (L) 2,428 12.3 38.8 ANDA ADA 60 SAAT 467 2.4 7.8
C'RAMA -HERO KAMPUNG 2,393 12.2 39.7 INDEPENDENCE DAY 451 2.3 12.5
C'RAMA -AMPUNKAN DAKU 2,389 121 45.1 WITH A VENGEANCE 425 2.2 9.1

Our Top 10 programmes

Vs

Astro’s Top 10 programmes

19



M prima $ 20

HEE I8 £ i i = 0 D S
- Saluran Informasi Dunia Ria

2011

Non discounted
gross revenue

-% 40 19 17 12 88 2 10 100

- RM'000 263,771 123,376 108,071 77,891 573,109 14,511 65,234 652,854
Growth % 16 14 2 (@) 10 27 23 11

Discount factor

-% 56 77 75 83 68 60 60 67

- RM'000 (148,572) (94,831) (80,880) (64,524) (388,807) (8,705) (39,142) (436,655)

Gross Revenue

- RM'000 115,199 28,545 27,191 13,367 184,302 5,806 26,092 216,200

-% 53 13 13 6 85 3 12 100
Growth % 18 14 4 3 14 27 23 15

2010

Non discounted
gross revenue

-% 39 18 18 13 89 2 9 100

- RM'000 228,224 108,274 106,115 78,708 521,321 11,459 53,152 585,932

Discount factor

-% 57 77 75 83 69 50 50 67

- RM'000 (130,941) (83,334) (79,850) (65,688) (359,813) (5,730) (26,576) (392,119)
Gross Revenue

- RM'000 97,283 24,940 26,265 13,020 161,508 4,582 21,264 187,354
-% 52 13 14 7 86 2 11 100

* Based on estimates



SECTION 2.3 : PRINT




NSTP

22

Fal' =~

NEWSPAPER

New Malays, young age
20-39 years old, dynamic
and progressive Malaysian

TARGET VIEWERS

POSITIONING

Young people who are
looking for entertainment,
shopping news and

lifestyle features

ADVERTISING FOC

FMCG products,
communications, services,
transportation

From all walks of life,
working class to students,
housewives, business
people and decision

makers

People who have an open
mind and are drawn to
new and interesting
products and services

FMCG products,
government, services

[ N3

-

N

STRAIS TIMES

2

Influential newspaper
addressed to government
and corporate sectors, the

intelligentsia, young
professional and students

Authoritative newspaper
that is responsible for the
well-being and progress of
the nation in all fields. “The
Newspaper of The Nation”

Targeting the Malaysian
Urban middle to high
class; image products and

lifestyle
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RM'000 Q1 2011 Q1 2010
Gross Revenue 186,134 173,563 Ve
Net Revenue 154,897 144,897 7
Direct cost (55,240) (51,811) (7)
99,657 93,086 7
Other operating income 1,162 1,191 (2)
Overheads (73,136) (68,290) (7)
EBITDA 27,683 25,987 7
Depreciation (12,327) (11,625) (6)
Finance cost (40) (666)| =100
Profit before El and Associates 15,316 13,696 12
Exceptional items 0] 0] 0]
Share of results of associates 1,132 (669)| =100
Profit before taxation 16,448 13,027 26
Taxation (3,714) (2,435) (53)
Profit after taxation 12,734 10,592 20
EBITDA Margin 17.9% 17.9%
PAT AMI Margin 8.2% 7.3%

Strong revenue growth with the launching of Ipad ap

plications




Malay newspapers will continue to be the main drive

r to revenue growth.
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(‘000)

7,000
6,000 7] /
5,000 A

— English
4,000 A — Malay
3,000 A Chinese

Tamil
2,000 -
\
1,000 -
2006 2007 2008 2009 2010

(Source: Nielsen Media Research — Q42006-2010)

Malay newspapers will continue to be the main drive r to revenue growth.
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(13%) 8%
A

Q1 2011 Ad Revenue increased by 15% against Q1 201

1st Qtr

02008@ 2009 W 2010 W 2011

15%

0 due to strong readership.
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Harian Metro is Malaysia’s number one newspaper wit h average circulation of 400,000 copies per
day over Jan-March 2011.
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ENGLISH
NST
NSUT

BAHASA
BH
BM
HM
MA

July10 to Jan'10to July09to JulyO8to  July07to
Dec'1l0 June'l0 June'l0 June'09 June'08
101,000 107,513 109,341 120,770 136,530
121,000 127,591 129,554 141,986 156,910
150,000 166,400 160,597 183,187 192,982
217,000 231,925 231,231 275,143 297,950
404,000 398,161 378,354 338,552 324,097
452,000 457,331 431,418 386,795 363,319

(Source: Audit Bureau of Circulation)

%
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SECTION 2.4 : RADIO NETWORKS



RM'000

GROSS REVENUE

NET REVENUE
ROYALTIES

DIRECT COSTS
CONTRIBUTION

OTHER INCOME
OVERHEADS

EBITDA

DEPRECIATION

PROFIT BEFORE TAX
TAXATION

PROFIT AFTER TAXATION

EBITDA excluding EI Margin %
PATAMI excluding EI Margin %

Q1 2011

Q1 2010

15,445 15,183
12,551 12,322
(62) (62)
12,489 12,260
(19) (44)
12,470 12,216
167 94
(6,964) (6,679)
5,673 5,630
(512) (480)
5,161 5,150
(761) (646)
4,400 4,504

45%
35%

46%
37%

o7

78
(4)

(7)

(18)
(2)



Source: Nielsen RAM Survey, Wave 2, 2010




65% Increase in listeners earning HHI RM5000+
20% Increase in PMEBs & Other White Collars
27% growth for age 20-34
Almost 20% growth for central listenership

Almost a quarter are Chinese

Source: Nielsen RAM Survey, Wave 2, 2010




Chinese Format Listenership

Source: Nielsen RAM Survey, Wave 2, 2010




SECTION 2.5 : OUTDOOR



%
RM'000 Q1 2011 Q1 2010 CHANGE

GROSS REVENUE 36,314 32,336 12
NET REVENUE 33,330 30,276 10
DIRECT COSTS (18,466) (15,518) (19)
CONTRIBUTION 14,864 14,758 1
OTHER INCOME 127 141 (10)
OVERHEADS (4,275) (4,066) (5)
EBITDA 10,716 10,833 (1)
FINANCE CHARGES - (8) 100
DEPRECIATION (2,298) (2,315) 1
PROFIT BEFORE TAX 8,418 8,510 (1)
TAXATION (2,110) (2,140) (1)
PROFIT AFTER TAX 6,308 6,370 (1)
EBITDA % 32% 36%

PATAMI % 19% 21%



% %
BIG TREE KURNIA 43 42
Meru Utama 10 9
Seni Jaya 8 8
Spectrum 4 6
Ganad 6 6
Gelombang Jaya 6 6
Others 20 23
Total 100 100

No. 1 Outdoor Group



The Outdoor Division holds several exclusive outdoo

I. Expressways;

ii. Transit lines;

ii. Retail malls;

lii.Airports; and

Iv.Key city and town sites.

The only Outdoor company with presence all over Mal

+).,)

r media rights in:-

aysia.
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SECTION 2.6 : NEW MEDIA



)+,-.+)/0 1.*+2(1 3
),2+./) 2/+/22 3
))*+/*, D)+)-* 3
Y2(+/*/ 21+0-. 3
12)+/./ (/.+(, 3

/+-(0+/,, J)+,0( (+*2)+*1*

Successful roll out of tON tON : launching MPB into the future



9.

Alt Media

865,000









SECTION 2.7 :
CORPORATE AND OTHER BUSINESSES



6206%"

8*38***
%
)*(( 9 9 2+12- (( L4).G (+2--
) (* 9 1+10, 1+(.( - :1+(0.; ,+*00
/< 3 ((**; . G [ )2; :20;
% &

)*(( 9 9 2+12- .(( ONE (+2--
Y*(* 9 1+10, 1+(.( D+, 2%; 2+42-1
!/ < 3 1(**; ' G i =% :0,;

:56>7? ;3 5>7? 5&

)*(( 1+2,1; 9 )+*2. 2% ) 1.+02-;

Y*(* :1+1(0; ,0) :0/1; )-0; 2,. A+H)(;
/ < o (**; =(** ::(**; F :=(**; :=(**;

? 7 4

> " @ ""

)*(( A+).- 9 9 0 :0(0; O+,.1
Y*(* 24% * 2(. 9 -/ 2%, 0+/-2
/< 12; (** .0 i =(** /;

:5;35 5& "7

5 & >

)*(( :O)+-1/; 9 )+*2. 2¢; | 1+.2,; {(2+1,1;

)*(* :(*+1-0; :12; :0/1; N J ((+2(1;
/< ) ** =(** 50, [ =0 A

Notes:

A Existing business only

* Depreciation adjustment for NSTP’s assets

** 2011 has more intercompany business transactions (eg. Purchase of programmes by TV from PWS which has not yet been broadcasted




Others

Higher LBT incurred in Q1 2011 compared to Q1 2010 due to highe r interest
charges as a result of the issuance of RM150 million bond at th e end of March

2010.

GBSB’s movie production and distribution division recorde d a positive EBITDA
mainly due to the success of “Khurafat” which achieved 2 nd highest national
cinema collection

‘Others’ segment recorded LBT of RMO0.6 million primarily du e to higher losses
incurred by Talent Unit.
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SECTION 3 :
OUTLOOK & CONCLUSION



A combination of continuing improvement in economic climate and effective cost management contributed to the
improvement in the Group’s results.

The Group recorded EBITDA (before EI) of RM79.9 million and PATAMI (before EI) from continuing operations of
RM34.9 million which is an increase of 10% and 25% against Q1 2011 respectively.

Through continuous monitoring of its cost, TV Networks managed to record EBITDA (before El) and PATAMI (before EI)
which exceeded Q1 2010 by 31% and 32% respectively.

NSTP’s EBITDA increased by 7% against Q1 2010 due to increase in Advertising revenue by 15% compared to Q1
2010.

Radio and Outdoor continue to post solid financial and operational performance despite stiff competition from other
industry players.

In light of the proposed disposal, Ghana’s operation has been reclassified to “subsidiaries held for sale”. It registered
an operational loss of RM0.1 million.
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MPB BOARD OF DIRECTORS

The Board has ten (10) members of
which three (3) are Executive
Directors and seven (7) are Non-
Executive Directors.

The Independent Non-Executive Directors make up 50% of the Board membership.

Size of the Board is optimum given the scope and size of the Group.

Size of the Board is sufficient to provide for effective deci
degree of independence  from management.

All of the Group’s operating companies have separate and ind

This practice started since inception (2003).

sion-making with a  substantial

ependent boards.
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MPB GROUP Pt and largest integrated media group in Malaysia & AS EAN.

Strong presence across its media platforms - each en tity is a leader in its respective
media platform.

GDP up = Adex up

Positive GDP growth an engine to Adex growth — Previ  ous years’ trend, Adex growth
usually outgrows GDP growth

Opportunities for integration - Cross promotions wit hin MPB media platforms

TV NETWORKS Premium content

Reaching viewers using all available mediums
Investment in quality programming and branding
Increase investment in local content

Drive towards Malaysian content (not only Malay con tent) for regional and international
markets.
PRINT MEDIA Distant No. 1, and No. 2 in terms of rea dership in a growing Bahasa market
Bahasa papers — major contributor to NSTP
Circulation and readership numbers of Harian Metro continue to grow

RADIO NETWORKS Hot FM — No. 1 across its key demograp hics
One FM - Profitable within 18 months in a lucrative Chinese market

OUTDOOR MEDIA | 43% market share
New - Digital rollout and airport concessions

NEW MEDIA The way forward - Opportunity to merge onli ~ ne expertise with strong offline brands
Monetize our online portals & online subscription b usiness

Tonton- World-Class Video Portal

Internet Protocol Television (IPTV) — MPB to be a ma in content provider — in line with
efforts in making our content available on multiple platforms




Committed to maintaining industry leadership position and
investment and quality programming, content and branding.

Going forward, further investments will be made to strength
Networks. Content cost is expected to still be within the Gro

earnings through continued

en the programme line-up for the TV
up’s expectations. However, will

continue to exercise prudent financial and risk management and stepping up cost

management efforts.

Continue efforts in realising value of investments in NSTPa nd
Improving the revenue generating capacity

Improving the operating efficiencies and synergy within th

Will continue to look at investment opportunities (earning
enhance business activities and earnings potential.

Kurnia.

e Group’s stable of media assets.

s accretive and media related) to
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NEWSPAPER LARGEST reach in

terms of TV
LARGEST reach in Viewership
terms of newspaper #2nd LARGEST reach

circulation and
readership in

Peninsular Malaysia t channel listeners’
numbers
OUTDOOR
One of the LARGEST Media avenue
share of advertising reaching out to
revenue in the INTERNET based
outdoor media viewership
industry

in terms of
combined radio

Content Creation

Boasts the Widest Multimedia Dist  ribution Offering on a Single Integrated Platform -







